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Quality canned foods 
need quality cans 


LX months ina sanitary can is not going to 


change poor quality canned foods to good. 
That’s too much to ask of the tin can. 


But the packer may reasonably hope that his § 
pack will maintain its original quality in the 
can—if he uses good cans and makes good 
double seams. | 
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The responsibility for the food quality lies 
with the packer, of course. Our part is to 
supply, as you need them, cans that will safe- 
guard your pack, and to do all in our power 
to help you make tight seams. In other 
words—American Cans and Service. 
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JOS. M. ZOLLER & CO.. INC. 


CANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES BROKERS = ‘ Double 


Phon 205-206-207 Phoentx Bids. 
PLAZA 1140 & 4484 BALTIMORE, MD. eee Pineapple Grater 
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THE WHEELING 
SANITARY CAN THE No. 100 MACHINE 


IS THE PERFECT CONTAINER 


WHEELING CORRUGATING CO., CAN DEPARTMENT 


Wheeling West Virginia 


NEW YORK OFFICE CHICAGO OFFICE INDIANAPOLIS OFFICE’ 
Room 1313-32 Broadway 1966 Conway Building Transportation Building 


DALLAS, TEX., OFFICE COLUMBUS, O., OFFICE 
517 Dallas County State Bank Bldg. Columbia Building 


MAKE YOUR CORN POPULAR. 


Wash it. Get rid of all dirt. Make it open clean. Then the consumer will demand it. But do the job on the 
MONITOR Corn Washer. It does the work perfectly and yet it does not bruise. The corn lays quietly on 
the traveling belt, while cleansing streams are applied from both top’and bottom. Its work is thorough. 


SPECIAL AGENTS 


HUNTLEY MFG. CO. 


WN, B ., Led. 
HUNTLEY MFG. CO., Ltd. 
KING SPRAGUE CO. 
Tillsonburg, Ont. P. O. Drawer 25 SILVER CREEK, N. Y. 353 EaZnd: SE. Loe Angeles ali 


A a 
88 32nd. St., Milwaukee, Wis. 
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ARTISTIC 


HAMACHEK IDEAL 


VINERS AND VINER FEEDERS 
For Better Pack of Peas at Greater Profit 


FRANK HAMACHEK, KEWAUNEE, WIS. 


Manufacturer of Ideal Viners, Viner Feeders and Chain Adjusters 
ESTABLISHED 1880 
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Ayars “NEW PERF ECTION” Pea and Bean FILLER 


No valves to wear out and leak brine on the 
floor. 

Will not waste brine. 

Fills absolutely accurate. 

Has positive can feed. 

Does not cut Peas. 

Guaranteed capacity up to 129 cans per minute. 
No Cams. No Levers. 

Has no RUBBERS to catch cans after they 
become worn. 

Only Filler for BAKED BEANS. 

Has separate measure and separate saucer. If 
measure fails to drop part or all the quantity of 
beans the can will show slack to inspector. 


Model made for No. 1, 2, 3, & 10 cans. 


AYARS MACHINE COMPANY 


BROWN, BOGGS CO., LTD., HAMILTON, ONT, Sole Agents for Canada 


HERCULES SANITARY FLEXIBLE STEEL CONVEYOR 


The sanitary belt with the square mesh. Used for all conveying purposes, on Sorting 
Tables, Scalders, Washers and Exhausters. Made any size. Easily cleaned and durable. 
If your dealer doesn’t handle, write for catalogue and prices. . 


MANUFACTURED BY 


LA PORTE MAT & MFG. CO. La Porte, Indiana 
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The Mathews Gravity Conveyer saves floor space in two-way conveying 


Gravity displaces non-producers 


Labor engaged in trucking, carrying, or any other form of conveying is non-pro- 
ductive. It yields no marketable returns for its wages. 

A Mathews Gravity Conveyer will materially reduce non-production expense. It 
will displace practically your entire conveying force and keep materials always on 
the move.. It will do your carrying more quickly and dependably than man-power 
and reduce breakage costs. Production will not be slowed up by the non-arrival of 
raw materials or congestion of the finished products when you depend on the 
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The Mathews system can be used for outside or inside conveying, from building 
to building, over roofs and through walls. The portable or permanent sections of 
steel ball bearing rollers can be supplemented by a number of special devices that 
make this system the most adaptable on the market. 

Upkeep costs are negligible. The rollers are fitted with detachable ball bearings 
and full length axles. The sturdy construction will give enduring service under 
the most strenuous conditions of usage. Find what the Mathews Gravity Con- 


veyer can save you. Drop usa line and we will send an engineer or .llustrated 
literature, or both. 


MATHEWS GRAVITY CARRIER COMPANY 
123 Tenth Street, Ellwood City, Penna. 
Branch Factories: Toronto, Canada—London, England 
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THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


107 South Frederick St. 
Baltimore, Md. 
Telephone Plaza 2698 


Manager and Editor 


Packers are invited and requested to use the columns of THE 
CANNING TRADE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored. ARTHUR I. JUDGE, Editor. 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 45th year. 

TERMS OF SUBSCRIPTION, 
Payable in advamce, on receipt of bill. 


Sample copy free. 
One year, 


Extra copies, when on hand, 10 Cents each 
ADVERTISING Rates—According to space and location. 
Make all Drafts or Money Orders payable to THE TraDEe Co. 


Address all communications to THE CANNING TRADE, Balti- 
more, Md. 


Entered at Postoffice Baltimore, Md., as second-class mail matter. 
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EDITORIAL 


VERY Healthy Outlook—Here is a summary of the tomato 
outlook by Thomas L. North (T. J. Meehan & Co.), long 
experienced in these matters: 


“There is a feeling abroad that the conservative 
buying of futures tomatoes for the past few weeks will 
shortly give way to larger purchases, as the canning 
season for them draws nigh, because the general busi- 
ness situation and outlook for a better market fully 
justifies it. The money market is easier, collections are 
good, and the banks are less chary about extending a 
helping hand to manufacturers where it is needed. The 
carry-over from last year will be the smallest in years, 
the acreage planted is about the average of pre-war 
years, the prevailing contract price from the grower to 
the canner for the coming crop is above normal, and the 
prices of cans, cases and. labels have not been reduced 
as predicted. From the opening prices for “futures” 
early in the year they have declined to quotations that 
are equivalent to near factory costs under favorable con- 
ditions as to yield from the acreage planted, and any 
setback to the crop would cause a hurry-up movement 
on the part of the canners to cover their sales in self- 
protection. As a rule, the buyers are in a sold-up condi- 
tion on spot tomatoes, and, altogether, there is the mak- 
ing for a safe and sane market ahead. This is the situ- 
ation at this date, and it is worth your earnest consider- 
ation and action.” 


ATURE Repaying Her Shortage—The year 1923 promised 
N to make a record for prolonged cold and dry weather— 

that is, up to June ist. In this Nature has not deserted 
the prohibitionists in her dryness—that is, generally speaking, 
although there are some very notable exceptions—but with the 
beginning of June she began to pay back her shortage in heat, 
and has done so with accrued interest. The whole country swel- 
tered this June as it never did before, we believe. Certainly 
Maryland never had such a prolonged warm June, when every 
day of the month ranged above 80 degrees, and more than one- 
third of the month above 90 degrees. It is important from more 
than a mere humanitarian consideration, since it came just at 
“pea-canning time” in most States, and following the generally 
long dry spell caused the peas to “bunch,” and rushed the can- 
neries into 24-hour work days. The ultimate result remains to 
be seen. In discomfort to the average human, not a Salamander, 


it reached the apex. The effect upon canners’ crops will be bet- 
ter seen later. 


OME Chickens Come Home to Roost—There formerly was 
quite an amount of discussion and much honest difference 
of opinion as to the wisdom, or otherwise, of selling futures; 
but not any longer among canners. Because canners are in no 


way different from other business men in their business rela- 
tions, and they, as most others, have come to recognize the 
necessity of selling some futures—not the whole year’s produc- 
tion, but a reasonable percentage of such prospective produc- 
tion. Some bad arguments, however have been used in advo- 
cating the sale of future canned foods, and the result of one of 
these is seen in the following editorial from The Modern Mer- 
chant and Grocery World, of Philadelphia: 


RIDICULOUS 


“Whether grocers should buy canned foods futures 
has been brought forward again by some recent state- 
ments of Secretary Balsiger, of the National Retail 
Grocers’ Association who doesn’t believe retailers should 
buy futures usually. Some of these were published in 
this paper. Now comes the Christopher Mercantile Co., 
of Kansas City., Mo., which writes the national secre- 
tary, strongly disapproving his views on future buying 
in the following language: 

“‘T understand that you do not believe in “buying 
futures.” No-doubt this is on account of the severe 
trimming we all got in 1920. However, in order to keep 
business going, we must all keep on exchanging dollars 


and cents, even though we get a counterfeit: dollar occa- 
sionally. 


“Tt is an absolute fact that prices would be mate- 
rially increased without jobbers and retailers contract- 
ing for futures. This is because very few canners finance 
themselves without jobbers’ contracts on which to bor- 
row money from some bank. No jobber can contract 
for a lot of stuff without he has the support of the re- 
tailers. Without this future buying the only packers 
that can operate are the very strong ones that finance 
themselves, and, quite naturally they get a premium for 
their merchandise. 


“You can see by this if the jobbers and retailers 
oppose futures they automatically raise the price to the 
consumer, which is working contrary to the natural 
offices the jobbers and retailers should perform. One 
of the strong pleas the wholesale and retail grocers 
made to the Federal Trade Commission when they asked 
them to oust the meat packers from the grocery business 
was their ability to handle food products more cconom- 
ically than by any other method. This cannot be done 
unless both jobbers and retailers suppert the canner 
during the peak load of the canning season which means 
contracting for part of his pack, or, in other words, 
“buying futures.” 


“However, with the liberal price guarantee we 
make against decline no dealer need fear in booking 
with us. We do not ask any grocer to contract for a 
year’s supply, but we believe it is to his interest and 
to the interestof everyone engaged in handling canned 
foods to contract for a reascnable supply of merchandise. 
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“*We would not recommend this if it were not our 
policy. We contract for a part of 2 year’s supply on 
some goods and a whole year’s supply on others. We 
believe it is a good plan for this method of merchan- 
dising to be carried on through the retailers. I would 
like to have an expression from you as to why you do not 
believe in booking futures.’ 

“This sounds rather plausible, but the fact remains 
that the customary method of contracting for futures 
violates all the established methods of transacting busi- 
ness, and always has. No packer has the right to expect 
anybody to finance him except himself, with the possible 
assistance of his bank. If he can’t finance himself and 
can’t induce his bank to finance him, then nobody ought 
to finance him and he ought to get into some other busi- 
ness where he can stand on his own feet! The idea of 
a packer going out in January and selling tomatoes 
(possibly) to be packed the following August and Sep- 
tember at a price which couldn’t possibly be based on 
any logical foundation, then going to his bank and hock- 
ing his orders for money enough to run his plant! Why 
should a jobber or a retailer lend credit to a packer in 
that way? The proper person to lend it, if anybody has 
to lend it is the packer’s bank, which can get from the 
packer even more security for its loan than the jobber 
can get for his order.” 

The Christopher Mercantile Co. is absolutely right in what 
it says, and our esteemed fellow-Editor, a well-known lawyer 
and forceful writer, is as wrong as he could well be in his as- 
sumption that these futures are hypothecated at the banks for 
money. But he has arrived at this conclusion from what has 
been said and written in the defense of future selling. The banks 
do not accept future contracts as collateral for loans. The pos- 
session of such contracts merely indicates to the bankers that 
the canner is a going concern, that the trade want and will take 
his products, and that, therefore, such a canner is a good finan- 
cial risk and should be helped. It is just the same with the shoe 
manufacturer, the hat maker, the clothing or underwear pro- 
ducer and every other line of industry that can show orders on 
their books—and they are all futures, sold in the spring for fall 
delivery. Change places with the bankers and consider the can- 
ner, or other manufacturer, who would come to the bank re- 
questing a credit line The canner says he is going to pack 
100,000 cases. The broker asks: “Have you any orders on your 
books? Have you sold any?” And the canner replies: “No, I 
am going to sell them as spots, after the canning season.” Do 
you think he would secure his credit line as easily as the canner 
who could reply that he had orders in hand at a profit for 60 
per cent of his pack, or 60,000 cases of the goods, and excellent 
prospects for the placing of the balance of his pack? 

We might go on and show, with ease, that of all industries 
the canner should by rights have a large part of his pack sold 
before the season; that this industry is called upon to invest 
a larger sum of money in a shorter space of time than most any 
other industry; that it turns it but once, and producing a staple 
food product, the public should, by rights, indicate something 
of its requirements before the season; but all this has been 
threshed over often and is well known. The trouble here comes 
from the arguments formerly used that the canner must sell 
futures in order to finance himself. This is true, but it is true 
just as it is with every other line of industry in the country, 
and is not particular or peculiar to the canning industry, and 
we object to the canners being specifically pointed out as horrible 
examples, or as particularly weak financially. This industry 
is not weak financially; it ranks well up with the leaders in its 
invested capital. Its one great weakness is lack of backbone to 
assert its rights in the face of the world. It stands as the cook 
to the world, as the provider of the world’s feeds, as the store- 
house for Nature’s largesses in food production, and to turn on 
the cook and tell him that he should be better financially equipped 
to feed you is “nervy,” to say the least. The world is dependent 
today upon canned foods; it could not exist in any degree of 
comfort without them, and it might, at least, furnish the cook 
with sufficient money to provide these foods. Somebody must 
do this all-important work for the world, and the world will be 
a long time finding any who will do it at a smaller profit, on the 
average, than the present canners. For a profit, of course. Do 
you know anyone who works without hope of profit? Unfortu- 
nately too often—like the farmer, to whom the canner is very 
closely related, his profits are only hopes—never fully realized. 
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PACIFIC COAST REPRESENTATIVES; 


he) NEW KNAPP LABELING MACHINE 


The basic principles—the essential 
component parts of the New Knapp are 
the same as those used on the present 
machine. 


The new features are the results of a 
quarter of a century experience growing 
out of suggestions offered by our many 
users, after consultation and careful de- 
velopment by our designers. 


1. All metal frame -- enameled in gray 

2. Increased capacity of labels 

3. Asimple fool proof motor drive adjusted 
automatically with carrier 

4. Adjustments for sizes by simply turning 

hand wheel. 

All adjustment made and controlled from 

operators side of machine. 


ERED H.KNAPP COMPANY 


LABELING, WRAPPING and BOXING MACHINES 


GENERAL OFFICES 
YONKERS. NEW YORK 


or 


CHICAGO OFFICE — 444 West Grand Ave. 


UTAH REPRESENTATIVE: 
Cannon Supply Company 
420 Vermont Bldg Salt Lake City 


Anderson Barngrover Mfg, Co, 
104 Pine St.. San Francisco. 
CANADIAN REPRESENTATIVES : 
Brown Boggs Company, Ltd. 
Hamilton, Ont. Canada. 
Knapp Euipment can also be secured through 


Sprague Canning Machinery Co. 
Chicago, Il. 


A. K. Robins & Company, 
Baltimore, Md. 
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CAMERON HAND OPERATED MACHINES 


This double-seamer attaches bottoms to can bodies and covers to filled cans. The 
Compound Applier spreads the rubber cement on the edges of the can ends. These 
machines are suitable for cans from 2" to 6" in diameter and up to 9" high. 


CAMERON CAN MACHINERY CO. _240 N. Ashland St., Chicago, U. S. A. 
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Breeders & Growers 
326 W. Madison St. 
Chicago. Il. 


—TELLS 
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The Superiority of our VINER FEEDER is con- 
clusively proven by the rapid expansion of this 
branch of our business. 


Originators: 


Rogers Winner, 

Rogers Green Admiral, 

Rogers Improved Kidney Wax 

Rogers Stringless, Refugee Green Pod. 


“Ask the men who use them” 


CHISHOLM-SCOTT CO., 


387 E. Broad St., Columbus Ohio. 
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Conditions Of Crops In All Sections 


Crop Reports By GWhe Canners 


[Notice—If canners would but recognize the oppor- 
tunity offered through The Canning Trade for a free 
exchange of this highly important information, this 
page would grow to several pages each week. Trouble 
is, when a canner is asked to report on his crop condi- 
tions, he grows fearful that the information will get to 
the buyer, and so he refuses, or neglects, to send in a 
report. Truth is, the buyers get the information in 
other ways, and sometimes wrongly, and the only re- 
sult from the canners’ refusal is that fellow-canners 
are kept in darkness. And some rejoice in that. It is 
a huge mistake for the canners to act this way. If all 
canners would be free, and honest, in reporting exact 
crop conditions, it would tremendously benefit the entire 
canned foods market—not hurt it. And to lie in such 
reports is to simply cheat yourself playing solitaire. 
If the crops are there, the peak will come from them, 
and just when you think the market should be about 
free of goods, those goods come creeping out, market 
advances are checked and doubt spread, hampering all 
operations. If all canners knew the crop conditions of 
others, all could operate more intelligently, guiding 
their courses accordingly. The canner who withholds 
his crop information is like the ostrich that hides its 
head in the sand and thinks no one can see him. Don’t 
be an ostrich. 

Every week we send out hundreds of return postals, 
get back a few. Don’t wait to be asked by mail; take 
this invitation and frequently report your crop prog- 
ress. Rest easy as to who sees these—for 90 per cent 
of our readers are fellow-canners, and the other 10 per 
cent are brokers and a few buyers. We earnestly invite 
you to help make this a most important Bureau, and 
we feel that we can count upon you.—Editor.] 


Gorham, Me., June 20th—Our own acreage is normal. We 
do not know about others. Crops went in late, and it is not 
possible to give prospects at this time. With good weather there 
is no reason why crops should not be good. 


Downings, Va., June 23rd—Acreage of tomatoes will be cut 
short about 12% per cent on account of shortage in plants. Not 
all finished setting yet. Crops look fair. Packing will com- 
mence about ten days later than usual. Will have normal pack 
unless adverse weather conditions. 


Thaxton, Va., June 25—The acreage planted in tomatoes 
here is a little larger than it was last year. The crop is a little 
late, but is looking fine, and with suitable weather from now on 
Bedford County will put up a normal pack. 


Delta, Pa., June 25—Canning crops in our section are look- 
ing good. We have had several rains, and I think the tomatoes 
have all been set in fairly good time, and plants are doing nice. 
Acreage up to or above the average. Corn has been a little late, 
but do not think enough to shorten the crop. Up to this time 
we have had nothing to prevent a good pack. 


York, County, Pa., June 22nd—Crop conditions in our section 
are anything but favorable. It is and has been for some time 
entirely too hot and dry, and our early beans and corn have been 
suffering for want of rain. Our bean acreage is about normal, 
but acreage on corn only about 60 per cent of usual quantity. 
Finished packing peas today and got 65 per cent of quantity 
originally expected. 


White Plains, Ky., June 22nd—There has been a normal 
acreage set, but the continued rain has damaged considerable 
of this. Those set in bottom lands have suffered the most, some 
being drowned out. 


Berkely, W. Va., June 23rd—Prospects, 75 per cent acreage. 
Crothersville, Ind., June 25th—We have a normal acreage. 
Prospects fine. Had a good rain last night. 


Wabash, Ind., June 26th—Extremely hot here. 


We figure 


peas 70 per cent of normal, with smaller proportion of better 


grades. Corn retarded by drouth, but too early to predict effect 
on crop. 
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Indianapolis, Ind., June 24th—I have pretty well covered the 
northern part of this State. The majority of the canners here— 
who, you know, furnish the growers with plants—lost their home- 
grown tomato plants by the freeze. Some of the growers saved 
their plants, but practically all of them brought in southern 
plants. We have had excessively hot weather this week, and 
the young plants need rain. At all events the entire crop de- 
pends upon the weather. The crop is going to be a little late. 
Many plants had to be reset, but they look pretty good at pres- 
ent writing. 


There were quite some peas packed in this State last week. 
The hot weather caused practically all of the peas to mature 
at the same time. This meant a 24-hour working day for many 
of the canners. One canner got in on peas on the 13th, but most 
of them started on the 18th. Some are about finished up now, 
while others will continue a few days next week. In other words, 
the season has reached its climax. On the whole, the quality 
and yield were both good. Of course, the hot weather meant 
some hard peas. The price of $10 per ton for tomatoes seems 
to be almost universal here. 


Zeeland, Mich., June 25—Strawberries about 50 per cent of 
normal on account of extreme hot, dry weather. There will be 
no raspberries in this section unless we get rain soon. All crops 
are suffering on account of drouth. : 

Billings, Mo., June 19th—Acreage is about 25 per cent 
greater than 1922 and fully planted. But because of continuous 
rains, no cultivation has been had and the fields are weedy. 


HOT WEATHER PHILOSOPHY 
(From the Merchants’ Digest) 


No, we never know what’s coming 
In this stirring, bustling life; 
Never know just what ’twill bring us, 
Whether peace or bitter strife. 
Makes no difference how we plan it, 
Somethin’s always “buttin’ in”; 
Makes life mighty “darn” uncertain, 
Mokes it hard sometimes to grin. 


Build our hopes ’way up to Heaven, 
Get the thing just all “doped out,” 
Seems as if we’d “passed up” nothing 
That could turn out plans about; 
Then “as sure as you’re a-shootin’,” 
Something pops up, unforeseen, 
Knocks our hopes in all directicns, 
Sometimes makes us downright mean. 


One thing, then, there is that’s certain, 
One thing that we’re sure tc get— 
That’s our share of kicks and trouble, 
No one ever missed it yet. 
Makes no difference your position, 
Matters not what wealth you store, 
Disappointment’s sure te get you, 
E’er you’ve reached life’s other shore. 


So it seems to me it’s foolish, 
When things don’t turn out just right, 
For a man to be disheartened, 
Just as if ’twas always night. 
Might as well be philosophic, 
Take things as they come along, 
Can’t’ expect incessant fortune, 
Something simply must go wrong. 


Might as well expect some trouble, 
And expect a kick or two, 
For we can’t please everybody, 
Even though our best we do. 
Someone’s always sure to knock us 
Yet—and this gives life its zest— 
There’s a clear and peaceful conscience 
For the man who does his best. 


THE CANNING TRADE. 


No Valves — No Air Pressure 


Patented 


“BLISS” Compound Applying Machine 


qf BUBBLES On your compounded ends 

are the direct result of the use of 
compressed air in the compound container. 
No air pressure is used in our machine. The 
compound is applied by knurled rolls, result- 
ing In a uniform and correct gasket, right in 
the corner of the curl, where it will do the most 
good. Illustration shows Compound Applying 
Machine and Rotary Dryer operating in tan- 
dem. 175 or more ends a minute. Every end 
perfectly clean. 


WRITE NOW FOR DETAILS 


E. W. BLISS CO. 


SALES { _ DETROIT CLEVELAND CHICAGO _ PITTSBURGH ST. LOUIS BUFFALO CINCINNATI NEW HAVEN 
OFFICES ( Dime Bank Bldg. Cleveland Discount Bldg. Peoples Gas Bldg. Oliver Bldg. Boatmen’s Bank Bldg. Marine Bank Bldg. Union Trust Bldg. Second Nat'l Bank Bidg. 
American Factories: BROOKLYN, N.Y. HASTINGS, MICH. CLEVELAND,OHIO. SALEM, OHIO. 


Bliss for Machinery 


BROOKLYN, N. Y., U.S. A. 


MAIN OFFICE 
AND WORKS 


No. 330 


REPRESENTED ON THE PACIFIC COAST BY 
BERGER & CARTER CO.—San Francisco, Cal., Los Angeles, Cal., Portland, Ore. 


TLANTIC CANS 


HIGHEST QUALITY 


LOWEST PRICE 


PLAIN 


Packers 

Syrup Refiners 

Milk Canners 

Lard and Compounds 
Peanuts and Peanut Products 
Powdered Mi:k 

Fresh Oysters 

Paints 


Jobbers’ Friction 
and Wax Top Trade 


CAN COMPANY 


BALTIMORE 


LACQUERED 


Our large production assures prompt 


LITHOGRAPHED 


and satisfactory service. 


Our co-operation increases YOUR sales. 


MARYLAND 
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SQUANDERING GOOD WILL ABROAD 


Julius Klein, Director, Bureau Foreign and Domestic Commerce. 
Department of Commerce, Washington. 


N OLD abuse, so costly in the past to American prestige 
abroad, is again creeping into our export trade. Under 
the allurements of domestic boom conditions many of our 

manufacturers are showing increasing apathy to the legitimate 
requests and orders of foreign contacts whose patronage they 
so carefully solicited during the past few years. The sound 
policy of definite allotments for export is being ignored in far 
too many cases. Unless this disloyalty to firmly establish for- 
eign contacts is promptly overcome, American commercial pres- 
tige and good will abroad is likely to suffer serious damage. 

A group of strong British firms—the representatives of a 
number of prominent American manufacturing exporters—have 
just advised the American commercial attache in London that 
they are “through for all time with the unreliability of American 
business executives—throughly sick and tired of the foreign- 
trade “flirtations” of their American connections whose export 
interest shifts with every vibration of domestic demands.’” For 
years before the war the serious intentions of American export- 
ers had been questioned, and there had been allegations concern- 
ing “poor packing,” “short-sighted credit policies,” and “lingu- 
istic shortcomings”; but the strong efforts made in foreign mar- 
kets since 1914 seemed to remove any doubts as to the perma- 
nence of America’s intentions. Now, however, the accumulated 
assets of good will and experience are, in a number of important 
cases, likely to be thrown away overnight and squandered by a 
reversion to those haphazard, spasmodic policies—or utter lack 
of policies—which had been the most serious handicap to our 
commercial progress abroad before the war. 


This is a serious indictment. And yet it seems to be getting 
uncomfortably close to the truth. Good wili, that most precious 
of business assets, is certainly being wasted when two American 
manufacturers, who for years had been building up their trade 
in a foreign market, curtly brushed aside a six-figure order in 
that market because they are “too busy with domestic demands”; 
when a prominent specialties firm suddenly wipes out its export 
department, with the blunt explanation to loyal foreign connec- 
tions, who had labored for years to build up a reputation for its 
product, that “home markets are once more sufficient to take 
care of our entire output.” 


If the offending firms were the only ones to suffer from such 
ruthless violations of the first principles of commercial loyalty, 
the situation would be of no concern to anyone save themselves. 
Unfortunately, however, every exhibition of such unethical prac- 
tices is announced far and wide, with ample embellishments, by 
corps of ever-ready critics and rivals of the United States. The 
result is a serious blow to the basic integrity and good faith of 
the — American business community in the given foreign 
market. 


Permanent Foreign Outlets Must Be Maintained—If the 
United States is to level out the valleys of periodic depression in 
the curve of its business cycles and is to keep its factories and 
farms steadily and fully occupied, the maintenance of permanent 
foreign outlets must be assured regardless of fluctuations in 
domestic market conditions. It does not improve the standing 
of America’s business abroad to have the first sign of better 
domestic trade bring about the immediate abandonment of all 
interest in those foreign contacts which had been hailed with 
such joy and solicitous regard during the dark days of 1921. 

The bitter enmity engendered among foreign customers by 
such rough-shod impertinence survives abroad long after the 
episode is forgotten here. As an example there is the case of 
our textile exports to a certain Latin-American market, which 
were inaugurated on a large scale during the domestic depres- 
sion of 1907. Then came the revival of home demand, and the 
foreign buyers were promptly ignored. It took 10 years of hard 
work by our textile exporters, aided, of course, by the war situa- 
tion, to overcome the efforts of that affront. And unless we 
observe the elements of common courtesy and foresight during 
the present period of tempting domestic demand, a similar reac- 
tion may be expected. 

Inflexible Policies Create Difficulties for Agents—There 
are other aspects of this problem of due consideration and sup- 
port for foreign business relations. For example, a feeling of 
hopelessness and resentment is frequently created in the over- 
seas agent by the adoption in the home office of absolutely in- 
flexible policies regarding credits, terms of sale, prices, and the 
disposal of stocks on hand. Such rigid requirements prevent the 
foreign representative from adjusting his attitude to meet chang- 
ing local conditions. In this connection the case may be cited of 
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one American company which finds itself obliged to pay many 
thousands of dollars in additional customs duties because it re- 
fused to relax its stock-movement policy and to rush through 
certain emergency shipments to anticipate an increase in tariffs 
in a foreign country. The company’s foreign agent had the 
American commercial attache supplement his plea for help, but 
their joint efforts fell on deaf ears, and the company is now pay- 
ing for its rigid “consistency.” 

_ Representative’s Advice on Credits Should Be Heeded—A 
vital phase of this general question is that of recommendations 
with regard to extending credits. One ofthe important advan- 
tages of having a representative abroad, especially a man who 
has been trained in the home organization, is the facility with 
which he can investigate the business reputation and paying 
ability of prospective clients. When such a representative rec- 
ommends the extension of credit, the home office should be 
prepared to act, within reasonable limits; unwillingness to do 
so may mean the loss of much of the business that would other- 
wise be obtained. On the other hand, if the foreign representa- 
tive is of sufficient experience and acumen, his advice to restrict 
or withhold credit may save his principal heavy losses and ¢x- 
pensive lawsuits. 

Cases regarding credit policies often involve the most deli- 
cate relations between the foreign representative and the home 
office, for, while business is booming and credits are being ex- 
tended freely by competitors to the same persons who desire to 
place orders in America, it is hard for the representative in the 
field to insist that the firm shall forego what seems like the 
prospect of large profits Both the credit man and the manu- 
facturing department of the home organization may oppose his 
advice. It may be difficult to arrive at « compromise. Yet the 
desirability of following such advice is strikingly illustrated by 
certain experiences that precede and attended the collapse of the 
post-war boom. The shrewdest of the men in the field saw the 
crash coming (on the average) two months or more before the 
executives at home were aware of its imminence. Where the 
former commanded the confidence of their principals and “stood 
by their guns,” they saved American firms tens of thousands of 
dollars. In cases where they were overruled the home manage- 
ments now realize, more keenly than ever before, the necessity 
of keeping in close touch with the men who represent them 
abroad and of giving special consideration to their warnings 
of impending danger. 

Faith in Judgement of Foreign Representative Essential-— 
Compliance by the home office with recommendations by the 
foreign representative is often a means of avoiding serious legal 
losses. Legal action by Americans in a foreign country is some- 
thing to be shunned, because the procedure is unfamiliar, the 
local courts may be influenced by considerations other than those 
of strict justice, and public sympathy is almost invariably alien- 
ated, even though the foreigner may be technically in the right. 


Executives in the United States should be willing to believe 
that their foreign representative is more familiar than they are 
with problems in his special field. Yet they frequently fail to 
manifest any such faith in his judgment. One may cite the 
example of the American manufacturing company which was 
about to give an exclusive agency for a certain European country 
to a firm that already represented two rival concerns whose prod- 
ucts it preferrred to sell. 


The company insisted on concluding these arrangements 
despite the protests of its general representation for this region 
of the Continent. On his own responsibility and almost at the 
risk of losing his position, the general representative succeeded 
in modifying the terms of the contract so that the American 
company may have a “loophole.” enabling it to withdraw from 
the arrangement in the event that it proves unsatisfactory, as 
both the representative snd the American commercial attache 
are convinced that it will. 


Hasty Action by Home Office Ill-advised—It is unwise and 
unjust for the home office to “cut the ground from under” the 
foreign representative by precipitate and independent action. 
A firm making office equipment sent a representative to Great 
Britain to investigate the possibilities of the market and to nego- 
tiate with local houses regarding permanent handling of the lines. 
Various encouraging reports as to the sale outlook were sent 
to the home office, together with suggestions as to’ policy, and 
in due course recommendations were made concerning prospec- 
tive agents. Meanwhile the exports manager at home, over- 
eager to get results. began to carry on certain direct negotia- 
tions by mail. and shortly thereafter committed himself to an 
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The Indiana Pulper 


Is a Modern Hercules 


This machine will handle more tomatoes, pumpkin, 
squash, apples etc., than any machine heretofore offer- 
ed the canning industry. It does all this in a sanitary, 
economic, efficient way. By its use your yield and pro- 
fits will increase, worries and labors will be lessened. 
The capacity is unlimited. 


A team mate to the above is the Indiana Pulper 
Finisher. This machine will pulp and finish 5000 bu. 
of tomatoes in a day. 


Copper Steam Jacket Kettles 
Kern Lightning Finisher 
Indiana Pulper 
Indiana Pulper Finisher 
Indiana Chili Sauce Machine 
Indiana Pulp Filler 
Kook-More-Koil 
Washers, Sorting Table 
‘Cypress Tanks 
Enamel Steel Tanks 
Soldering Flux 
Capping Steels 

Etc., 


130-142 E. Georgia St. 
Indianapolis Ind. 


APOL!S 


66 


POSS 


A.C. GIBSON CO,, Inc. | 


11 No. Division St., 
BUFFALO, N. Y. 


SPECIALISTS IN THE MANUFACTURE OF 
MARKING - STAMPING & STENCILING DEVICES 
FOR THE 
CANNING, PRESERVING AND PACKING 
INDUSTRY. 


CASE STENCILS — RUBBER LOGOTYPES — CHECKS 
STENCIL INKS — STEEL CAN TYPE — TICKET PUNCHES. 


Souder Continuous Cooker 


Handles three sizes of cans without change. 
Most economical - longest life - any part ac- 
cessible - temperature control - guaranteed 
to please you. 


Write for particulars. 


SOUDER MFG. CO., 
Bridgeton, N. J. 


LEWIS CUTTER 


— FOR — 


Beans, Okra, Celery, Rhubarb 


Attention, Cr. Canner:-It your cutter does not cut old and srtingy 
beans clean, then you should have a Lewis Cutter, which cuts 
perfectly. 


We also build: Pineapple Peelers, Corers, Sizers and Slicers, Power Can Testers 
for any size cans, up to 5 gallon Oil Cans. 


E. J. LEWIS Middleport, N. Y. 
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THE ADVERTISING PROGRAM OF THE NATIONAL KRAUT 
PACKERS’ ASSOCIATION 


By R. J. Mooney 


E ARE meeting here at the close of our first year’s adver- 
W tising campaign for sauerkraut, with the satisfaction of 
pes knowing that together we have put it over, and success- 

ully. 

It is not necessary or advisable to take up any time in re- 
hearsing the success of the campaign which began last Novem- 
ber. It has been called by observers one of the most successful 
campaigns in the history of food advertising, considering the 
amount of money expended And we have all reason to be proud, 
as we can truthfully say it has been the joint work of the Asso- 
ciation, the Advertising Committee, and the Agency. For our- 
selves, it is a very great source of satisfaction that we helped 
to find the way to tell the American people the truth most effec- 
tively about sauerkraut. And in it all a distinguished service 
has been rendered to the American people. 

We have had some experience in association advertising, 
and we want to say that never have we worked with a committee 
who gave us such valuable support and co-operation or who in- 
spired us with such great enthusiasm in our work. A large 
part of the success of the first year’s campaign has been due 
to the mutual understanding and confidence between ourselves 
and the committee. 

We approach the coming year’s campaign with an even 
greater sense of our respensobility and with an earnest desire 
to give to the National Kraut Packers’ Association our best 
and most enthusiastic efforts. 

Assuming, of course, that the pack will again be a large 
one, we shall have this year about $25,000 more to expend than 
in ’22 and ’23, or $75,000. The amount—still small compared 
with some food product advertising appropriations—makes care 
and study all the more necessary in the selection of the mediums 
and the size of space in which the message is to be presented. 
It makes, also, concentration of effort still indispensable. The 
use of too many publications—and there are many which would 
be helpful—would be mistaken judgment. Yet we feel that, with 
‘these limitations in view, we should extend our list somewhat, 
and make a wider appeal. 

Having introduced the sauerkraut campaign in page units 
in two of the best-known publications in the year just past, in 
order to make a powerful impression at the start (and the re- 
sults proved the correctness of the procedure), we feel in the 
new publications—and in the old—we can use one-third and one- 
fourth units this year with more frequent insertions. 

Remembering that our success was won in the Saturday 
Evening Post—a journal of universal appeal read by all classes, 
and by men as well as women—remembering this, we are of the 
opinion that it would be unwise to make any abrupt or radical 
change in the policy. Nevertheless, having laid this broad 
foundation, having in prospect a somewhat increased appropria- 
tion, we think we see the way not only to continue this broad 
appeal, but perhaps to include, also, an added specific appeal, if 
deemed wise, to women. 

Schedule for the Coming Year—For the period beginning 
September ist, 1923, to June 1st, 1924, we recommend, therefore, 
the following schedule: 

9 (% page) Saturday Evening Post. (2,177,810) at $1,750. .$15,750 
9 (%4 page) Ladies’ Home Journal.. (1,843,736) at $2,000.. 18,000 
9 (4% page) American Magazine ... (1,833,612) at $1,700.. 15,300 


9 page) Literary Digest ....... (1,389,539) at $1,350... 12,150 
9 page) Good Housekeeping ..... (824,627) at $1,000.. 9,000 
9 (*%% page) Physical Culture ....... (235,677) at $225.. 1,350 


6 (% page) Normal Instructor ......(152,179) at $125.. 1,750 


More Than Eight Million Copies Per Month—This list, you 
will see, gives you a total circulation of more than eight million 
copies per month, and the schedule as laid out for nine months 
will mean that nearly seventy-five million copies of magazines 
containing your advertisements will be placed in the hands of 
the American public. ‘ 

Now, as you know, it is customary to figure that four to 
five persons see each copy of a high-class magazine, and this 
estimate is undoubtedly as accurate as is possible. Taking the 
more conservative figure of four persons, your advertisements 
in the list of magazines will be seen by nearly thirty-four million 
persons each month. We have not made up a schedule of inser- 
tion as yet, but it will be readily seen that in some of the pub- 
lications the announcements can be so aranged that the adver- 
tising will appear practically continuously. 

Actual Number of Inquiries Received Not an Accurate Mea- 
sure of a Publication’s Value—The only reason why anyone has 
considered doing so is the fact that our advertisements in the 


Non-Pressure Cooker and Cooler | 


AUTOCRATS OF THE 
COOKROOM 


Whether it be pressure or non-pressure steriliz- 
ation, the name Anderson-Barngrover is synony- 
mous with the highest standard of cook-room 
efficiency. 


Short uniform cooks produce unprecendented 
quality products with an almost unbelievable 
small amount of steam consumption and absol- 
utely no loss from imperfect sterilzation. Built 
sturdily to give long service, this dependable 
equipment has demonstrated its adaptability for 
such products as tomatoes, fruits, kraut, peas, 
spinach, corn, evaporated milk, etc. and hearty 
co-operation is extended to all canners of other 


food products. 


Your name and address will bring full particulars. 


ANDERSON-BARNGROVER MFG. CO. 
San Jose, Calif. 


—BRANCH OFFICES— 
BALTIMORE, CHICAGO 
S. O. Randall’s Son S. G. Gorsline 
409 Marine Bank Bldg. 1548 Tribune Bldg. 


SAN FRANCISCO 
A. C. Caldwell 
104 Pine Street 


| Pressure Cooker and Cooler | 
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CANNERS! 


SOUTHERN SERVICE 


CANS 
AND 


CLOSING MACHINES 
Will Contribute To Your Success in 1923 


Southern Can Company 


Baltimore, Maryland 


New York Office - - 17 Battery Place 
Manufacturer of newly developed SOCOCAN. 


We have named 


AMSCAN CERTIFIED SEALING FLUID 


(COLOR CERTIFIED HARMLESS TO FOODS) 


The Golden Band 


because it is the finest product of our laboratories. It not only is golden in color but Gold- 
en in profits to the canner in the increased percentage of Perfectly Sealed cans he produces 


OTHER PRODUCTS when they are sealed with The Golden Band. 


Amscan Sealing Fluid d 
Amscan Fireproof Sealing Canners: It is to your interest to make sure that your Canmaker lines your cans an 


Amseun Sealing Fluid, Gon. covers this season, with AMSCAN CERTIFIED SEALING FLUID—THE 
"Certified Sealing GOLDEN BAND. 


mscan 
Fluid 
Pure Food Oilproof Sealing Write for our booklet. “The Science of Sealing” and Sample can end lined with 


THE GOLDEN BAND. 
Cilproot Sealing Fluid 
or oils, t, varnish, e ° 
Gasoline, Benzine, et) The Max Ams Machine Co., Laboratories. 
Originators of the Sanitary Can and First makers of Sealing Fluid in the World. 
101 Park Avenue New York, N. Y. 


CHICAGO OFFICE ROCHESTER OFFICE LONDON, ENCLAND 
20 E. Jack Boul 705 Commerce Building 50-51 Lime Street- E. C. 3 
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Post are not now bringing as many inquiries as the earlier ad- 


vertisements did. The Saturday Evening Post has not changed. - 


It still has the largest circulation of any publication in the world. 
Practically two and one-quarter millions of copies are still cir- 
culated every week—read by ten million men and women. 


As a matter of fact, the surprising thing is not that our in- 
quiries have greatly decreased in number, but that we received 
such a very large number at the beginning of our campaign. 
Our advertisements in the Saturday Evening Post have moved 
nearly 20,000 persons to mail in coupons or to write letters ask- 
ing for a booklet about sauerkraut. It is remarkable—and not 
the fact that they have not continued to write in such numbers. 


We have emphasized from the beginning that the influence 
of our advertisements could not be measured by the number of 
coupons which they brought in. We feel that every member of 
this committee agrees with this statement. Tens of thousands 
found the information in the ads sufficient to induce them to eat 
sauerkraut without sending for the booklet. And yet it is only 
natural that we should feel that when the coupons come in in 
fewer numbers, interest is lessening. 


Every publication has a certain proportion of readers who 
are more likely to send in coupons than others are. These per- 
sons sent in coupons while the advertising of saurekraut was a 
new thing, a novelty. Yet there are still approximately two 
millions of readers of the Post who have not sent in coupons. And 
just because they have not yet done so, shall we stop telling 
them what sauerkraut will do for them? 


Danger of Getting Off the Track—Right here let us say that 
we believe that there is grave danger in our getting off the track 
and allowing anyone to switch us off onto the conventional “ap- 
petite appeal” in our advertising of sauerkraut. 


Had we based our campaign in the beginning on the con- 
ventional appeal of appetite and flavor and recipes, catch-lines 
and slogans as all other food manufacturers have done for many 
years, we firmly believe that it would have proved a failure. 


People know what sauerkraut looks like. They know that 
it tastes good. What they do not know, or did not know, is that 
it is one of the most valuable health foods known to man. And 
that is what they are interested in. 
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For this reason we firmly believe that the thing to do this 
year is to carry the gospel of sauerkraut to the American people 
in moderate-sized space, which will enable us to tell our story 
oftener, and without spending a disproportionate amount of 
money for expensive artwork and plates in any particular publi- 
cation. In other words, to preserve a balance without sacrificing 
the advantage already gained. 

We have considered the advisability of advertising in various 
trade journals, in hotel and restaurant publications, in such pub- 
lications as the Rotarian, and in many others of known influence. 
But we unhesitatingly believe that we shall secure the greatest 
possible results by telling our story to the American public— 
the consumers—in a few of the publications of largest circula- 
tion, because only in that way can we tell our story to the largest 
number of people at the lowest possible cost. 

The Booklet—We have given very careful consideration to 
the possible advisability cf completely revising our booklet. But 
there is one important thing to remember. Our booklet has been 
very highly commended by practically everyone who has referred 
to it at all. Even Dr. Wiley has praised it in a very unusual 
menner. And we do not recall having heard or read one single 
adverse criticism of it. At the beginning of our campaign there 
was some discussion as to the advisability of a handsomer and 
more pretentious booklet, perhaps printed in several colors. But 
our campaign has conclusively proved that we were right in 
making this booklet a neat, simple and unpretentious affair, and 
thus keeping the cost down and enabling us to distribute the 
greatest possible number of booklets at the lowest possible cost. 

One vitally important fact for us to remember not only with 
regard to the booklet, but with regard to our advertisements 
as well, is that what people are interested in is the surprising, 
interesting and valuable facts about sauerkraut—not beautiful 
artwork, color printing and “appetite appeal.” 

Our results have come not from following the conventional, 
time-honored methods pursued by other food advertisers from 
time immemorial, but by getting entirely away from those 
methods and blazing a new trail in food advertising. 

Pictures and Testimonials—For these reasons we believe 
it is best to change our booklet only by putting some illustra- 
tions into it. These additions will not add greatly to the cost 
of the booklet. 


This machine will tighten 
30-40 caps a minute 


The Karl Kiefer Machine Co. 


CINCINNATI, OHIO 


With this Screw Cap. Tight- 
ening Machine you can save 2 
or 3 people—$25 to $40 a week. 


It don’t take many weeks of 
such saving to pay for this 
machine. 

Besides—you are assured that 
every cap is tightened right— 
just as tight as you want it. 


Write for details. 
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An Extra Grader 
is the 
Best Insurance 


A Canner Can Buy 


Sinclair-Scott Company 


BALTIMORE, 


Ship Your Canned Goods 
in These BETTER BOXES 


H & D Standard Canned Goods 
Boxes are the perfect con- 
tainers for all canned goods shipments, 
Millions of cans have been shipped in them. 
to all parts of the country and _ they have al- 
ways arrived unscratched, undented and in- 
tact destination. 
H & D Standard Canned Goods Boxes are 
strong, lightweight and inexpensive. They 
come folded flat for easy storage, yet are 
instantly assembled for packing. A trial 
order will convince you of their superitority. 


A Corrugated Fibre 
Shipping Boxes 


Write us Today for Samples and 
Prices Stating Quantity Required 
and Sizes and Number of Cans to 
the Box. 


The Hinde & Dauch Paper Co., 
Member Canning Machinery 
& Supplies Assn. 
800 Water St. Sandusky, Ohio 
Canadian Address; Toronto 
King St., Subway and Hanna Ave 


MARYLAND 


Landreth’s Seeds 


WHEN you think of Seeds, think of 
Landreth either for spot or future. We 
are the oldest Seed House in America 
this being our 139th year. If we had 
not given good seeds, good attention to 
business, and fair prices, we would not 
have existed so long. Write us for 
prices on any variety, in any quantity, 
at any time. 


D. LANDRETH SEED CO. 


Established 1784 


Bristol, Pa. 
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We have, of course, all the plates which have been used in 
our advertisements in the Saturday Evening Post and Good . 
Housekeeping. These are the right size to fit exactly into our 
booklet, and every one of them approximately illustrates some 
important point made in the booklet. We have prepared a rough 
dummy, showing how we propose to use these illustrations. 

It has been suggested that it might be advisable to use some 
of our testimonials in our advertisements in the magazines. But 
this is impossible, as none of the magazines will permith the use 
ef testimonials telling of cures effected. We have had great 
difticulty in inducing the Saturday Evening Past and Good 
Housekeeping to allow us to refer to diabetes and other ailments. 
Some time ago we submitted several testin.onials to the Satur- 
day Evening Post, asking whether they would allow us to use 
them in our advertisements, and the ruling came from Philadel- 
phia that they could not allow the use of any testimonials. This 
same rule is laid down by all other magazines of high standing. 

The Aid of Newspapers—We hope that your national cam- 
paign can be reinforced by local newspaper campaigns supported 
by local contributions which proved so successful in the St. Louis 
Post-Dispatch. There are a number of other cities in which suc- 
cess, we feel, would be equally great. 

Of course, it is understood that all these recommendations 
are submitted for your consideration and approval. We have 
only one object in view—to secure the greatest possible results 
for the members of the National Kraut Packers’ Association, 
and to make the coming year’s campaign even more successful 
than the first. 


__SCHINCH-BUG MENACE TO THE CORN CROP 
Prompt Action May Prevent Much Injury 
By C. G. Woodbury 


ANNERS of sweet corn in Jllinois, Indiana and 
parts of Iowa are being warned by the Experiment 
Station entomologists of the danger of severe in- 

jury to sweet corn by chinch-bugs, unless prompt mea- 
sures are taken to protect the crop. 
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Conditions Worst Since 1887—In Illinois, accord- 
ing to W. P. Flint, entomologist of the State Natural 
History Survey, the conditions today indicate that the 
chinch-bug is more prevalent than at any time since 
1887. The insect has been working northward in IIli- 
nois and Indiana for several years, until this summer 
if has advanced almost to the northern limits of these 
States. A map in the Illinois Experiment Station Cir- 
cular No. 265 shows the Illinois distribution. In Iowa 
the bug is said to be confined principally to two or 
three of the southeasternmost counties. 

Fortunately, canners and growers of sweet corn 
have an effective remedy at hand, and the corn crop 
may be protected from attack if available control mea- 
sures are promptly utilized. 

At this season of the year the bug is infesting 
wheat and other small grains. When these are har- 
vested, migration of the bugs to adjacent corn fields 
will take place. Wheat harvest is only a few weeks 
away, but there is still time for effective work in pro- 
— sweet corn in the infested regions of the Middle 

est. 

The best method so far devised for chinch-bug 
control is the so-called barrier method. This is de- 
scribed by W. P. Flint in Illinois Experiment Station 
Circular No. 270, as follows: 


CHINCH-BUG BARRIERS 


“The use of barriers around wheat fields at harvest time is 
one of the best means of killing the first brood of chinch-bugs. 
By this means the first brood may be entirely kept out of the 
corn and tens of millions of the bugs killed. If the weather is 
unfavorable to the development of the second brood of bugs, or 
if the general infestation in the neighborhood is not excessively 
heavy, most of the protected corn can be saved. Even in the 


various sanitary 


cessive handling. 


END STACKING MACHINE ap 


The End Stacker shown, is designed to be placed adjacent to any of our 


ends as discharged. It is also well adapted for any work such as baking 
powder, lye or cleanser bottoms, or any ends having straight or curled 
flanges. This device is built in two sizes, and being entirely automatic, 
receives aud places the ends in a neatly stacked form. The object of this 
Stacker is to elminate hand stacking and possible damaged caused by ex- 


Adjustment is also provided to var ythe height of the intake chute so as 


end producing machines where it is desirable to stack 


McDONALD MACHINE CO. 


Mfrs. of Automatic Presses, Can Making Machinery, Dies, etc. 
7600South Racine Avenue 


to correspond with the discharge of the machine to which it is attached. 
The can ends as received are stacked automatically from the bottom. The 
hopper has sufficient capacity to accommodate 36’’ of ends and is so con- 
structed that they may be removed without interfering with the continu- 
ous operation of the machine. The adjustment for different diumeters is 
very simple and can be accomplished in a few minutes. The complete 
apparatus requires very little floor space and is provided with grooved 
pulley that allows it to be operated direct from the adjoining machine. 


Chicago, Illinois. de 
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The Canning Season will be here 
before you know it---are you ready ? 


Complete stock of practical up-to-date machinery and supplies 
for the Cannery---- 


Silker 


Rotary Scalder 


Knapp Labeling Machine 


A. K. Robins & Co. 


(Robert A. Sindall ) 
(OF Write for Catalog. i led Peeling Buckets 


) 
Filler Retorts, all sizes 
- 
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heaviest infestations corn that has been protected can, if cut 
early, be utilized for silage. 
chinch-bug infested area could be entirely surrounded by a bar- 
rier at harvest time, it might be possible to stop nearly all dam- 
age from these insects. In actual field practice it has never 
been found possible to do this, but thousands of acres of corn 
have been saved by the use of barriers. 


“If corn has been planted in proximity to a field of small 
grain infested with chinch-bugs, it is folly to allow the first 
brood to destroy the corn following the harvesting of the small 
grain. The corn has at this time generaly reached a height of 
eight to fourteen inches, and if the bugs are allowed to take it, 
the labor of raising the corn to this stage, the use of the lana 
for the season, and the seed are all lost. There is always the 
possibility that the second brood wiil be reduced in numbers by 
unfavorable weather conditions, and hence do little damage if 
barriers are used, even when the first brood has been abundant. 
For this reason, where it is possible, barriers should always be 
used to prevent the direct invasion of the cornfields. Chinch-bug 
resistant varieties df corn which are protected by barriers will 
always make at least a partial crop. 


Creosote line 
Wheat stubble 


d,in 


=-Furrow tiel 
which post holes should 
be placed one rod apart 


== 
4 


' 


Cross-section of a chinch-bug barrier. Note line of repellent material 
on the ridge and the post holes in the bottom of the furrow. 


Drawing From Illinois Agrtcultural Exp. Station Circular No. 270 


CREOSOTE BARRIER 


“One of the best barriers thus far developed is the creosote 
barrier. This is made by throwing up a ridge of earth around 
the infested field of small grain, and pouring along the brow of 
this ridge a small stream of creosote. At the bottom of the 
ridge, cn the side toward the small grain, a row of post holes 
18 to 24 inches deep are dug from 20 to 50 feet apart. The tops 
of these holes should be flared and kept dusty. If kept in this 
way, the bugs, on following along the line of the barrier and 
arriving at the hole, cannot get a foothold, fall in, and are un- 
able to climb out. A line of creosote painted around the inside 
of the hole about four inches from the top will help in keeping 
in the bugs. 


“The creosote is applied by putting it in a galvanized or tin 
bucket, in which a small hole has been punched in the side, near 
the bottom, with a six-penny nail, and walking along the barrier, 
directing the stream of liquid against the brow of the ridge on 
the side toward the field of small grain, so that the bugs will 
always have to crawl up to it. The creosote must be renewed 
once a day during the first week, and should always be applied 


SLAYSMAN 


If every field of small grain in a. 


July 2, 1923 


on the same line. The application should generally be made 
about one o’clock in the afternoon, before the bugs are massed 
against the line. It is the odor of the creosote that prevents 
them from crossing this barrier, and if the line is renewed when 
they are massed against it, many become confused: by the strong 
smell of creosote in the air, and run over the line. It will re- 
quire, on the average, a barrel of creosote for each half-mile 
of barrier maintained for the entire period during which the 
bugs are leaving the wheat stubble. The creosote should prefer- 
ably be of a grade with a high naphthalene content. 

“In making a creosote barrier, a line of limestone is some- 
times spread along the brow of the ridge and the creosote ap- 
plied on this material. Limestone retains the odor of creosote 
better than does the soil, and thus its use makes the barrier 
somewhat more effective then if the creosote is applied directly 
to the soil.” 

Firms handling creosote suitable for this purpose 
are listed by W. P. Flint, State Natural History Survey. 
Urbana, Ill.; J. J. Davis, Purdue Experiment Station, 
La Fayette, Ind., and by the Raw Products Research 
Bureau of the National Canners’ Association. 

What To Do—It is recommended that canners in 
infested territory examine fields of wheat and other 
small grains which may be adjacent to sweet corn 
fields, and determine at once whether or not they are 
infested with chinch-bug. If assistance is desired in 
making this examination, call on the County Agricul- 
tural Agent, or farm advisor. If bugs are found in 
considerable numbers in such grain fields, put down the 
barrier as described above between the grain field and 
the corn field. For other helpful suggestions on chinch- 
bug control, write for details to the Experiment Station 
Entomologist or to the N. C. A. 


MICHIGAN’S SANITARY REGULATIONS 


State of Michigan, Department of Agriculture 
L. Whitney Watkins, Commissioner 
Bureau of Foods and Standards 
W. P. Hartman, Director 

Rules and regulations governing commercial canning and 
preserving factories: 

By virtue of the power conferred on the Dairy and Food 
Commissioner under the provisions of Act No. 344, Public Acts 
of 1917, which power under Act No. 13, Public Acts of 1921, was 
transferred to the Commissioner of Agriculture, the following 
rules are made and established governing commercial canning 
and preserving factories within the State of Michigan: 

1. The floors of all rooms used for manufacturing canned 
and preserved foods must be water tight and pitched enough to 
carry all waste to the sewers. Sanitary sewers must be provided 
and be of ample size to carry off all waste. Where sewage outlet 
cannot be obtained, septic tanks, cess pools, or other adequate 
disposal facilities must be provided. 


2. All cutting rooms, silking rooms, filling and sealing 


& COMPANY 
Automatic Can Making Machinery 
BALTIMORE, MD. 


Stevenson & Company, Inc. 


Can making Machinery, 
Dies and Machinery made to order. 


601-7 S. Caroline Street, . 


Baltimore, Md. 
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Liberty 


Canners 


Salt 


Just Right For Seasoning 


THE COLONIAL SALT COMPANY 
Akron, Ohio. 


Atlanta Buffalo 


Chicago 


Insuring the Future 


While general business conditions are unusually prosperous, experience indicates that 
the greatest demand is for quality products at a good price. 


Not only do quality products command present business, but ana also build a ‘‘good 
will’? which insures a constantly growing demand. 


For this reason canners in all parts of the country are insuring to their quality products 
that protection of s sweet, wholesome, ‘safe, sanitary cleanliness so quickly and easily provided by 


the use of 
Wrandollée 


Sanitary 
Cleaner and Cleanse’ 


Indian in circle 
The maximum results -- the minimum of effort - - dependability, 


efficiency and economy - - it will pay you to order a barrel from your supply 
house and prove for yourself the profitable results which follow the use of 
this cleaner. 


in every package 


It cleans clean. 


The J. B. Ford Co. 


Sole Mnfrs. 


Wyandotte, Michigan 
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rooms must be constructed so they can be kept in a sanitary 
condition at all times. 


38. Factories preparing food products shall be located so as 


to be able to receive and distribute their products promptly, with- 
out danger of damage or deterioration, and shall not be located 
in the immediate vicinity of any other industry which may be 
objectionable because of noxious odors given off, or because of 
the use of decomposed products. 


4. Only sound, marketable fruits and vegetables shall be 
used, and all vegetables, and all fruits, canned or preserved in 
this State must be washed before filling into cans. Cabhage to 
be made into kraut must be thoroughly trimmed. 


5. No food factory shall be located in an insanitary place, 
or one which cannot be made sanitary or maintained in a sani- 
tary condition. 


6. No food factory shall be located where the refuse from 
the plant cannot be disposed of in a sanitary manner and not of 
itself become a nuisance to the factory. 


7. No litter, waste, refuse or decomposed products shall be 
ellowed vo accumulate in or around the buildings or yards. All 
liquid waste shall be conducted from the buildings by means of 
suitable drYains. Gross by-products suitable for feeding pur- 
poses, such as pea vines and corn husks, may be stacked or 
placed in silos separate from the building, and must be properly 
drained. Other by-products may be retained only if rendered 
unobjectionabie. Raw tomato skins, cores, and all like’ sub- 
stances, shall not be permitted to be piled near the factory. 


8. All buildings used for the manufacture of food products 
shall be clean, properly lighted and ventilated. The ceilings 
shall be of sufficient height to permit ample clearence for all 
work under any suspended shafting, hangers, piping, etc. Where 
natural light and ventilation are insufficient, provision must be 
made for augmenting same by mechanical methods. The in- 
terior of all working rooms, where food is exposed, shall be kept 
a light color by paint, enamel, or other approved method. 


9. All sealders, blanchers, or tanks of water in which a 
preduct is held, as tomatoes and peas, before scalding and be- 
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fore filling into cans, shall be provided with a continuous fresh 
supply of water and an overflow. 


10. No cans shall be brined or syruped by passing through 
a tank to receive the brine or syrup or water by submergence, 
commonly called a dip tank. 


11. All tables, pails, pans, trays, utensils, conveyors, ma- 
chines, floors, etc., shall be cleaned with steam and water at the 
close of each day, and as much oftener as is necessary to prevent 
souring or insanitary conditions. There shall be an ample water 
and steam supply to keep the factory clean. 


12. Roadways about the factory must be sprinkled, oiled 
or otherwise treated to prevent dust. 


18. Only potable water shall be used in making syrups or 


brine, or for washing any equipment coming in contact with 
the food. : 


14. Cans must be thoroughly cleansed immediately before 
being filled. 


15. Male employes who work where food is prepared must 
wear clean white, or other washable, oversuits and caps, which 
must be kept clean. 


16. Female employes must wear clean white, or other wash- 
able, dresses and aprons, or overalls made of washable fabrics; 
also, clean, washable caps entirely covering the hair. 


17. All windows, doors and other openings in factory rooms 
where articles of food are being prepared or exposed, must be 
screened, or otherwise arranged so as to exclude flies. 


18. Separate and sufficient sanitary lavatories and clothes 
closets for men and women, and rest rooms for women, must be 
maintained. Where toilet rooms are in the factory, they musi 
be supplied with proper flushing plants and connected with the 
sewer. Outside closets must be sufficiently removed from the 
factory to avoid being a nuisance, and be built tight about the 
ground, the doors so constructed as to remain closed, and the 
building properly ventilated, lighted and screened, the vault to 
be kept thoroughly disinfected and cleaned. The vault must be 
built of concrete and be water tight. 


Can Save: 
Time 
Labor 
Space 
Power 


And Give A More Perfect Package. 


Get Our Proposition. It’s Interesting. 


NEW YORK CITY, N. Y. 


IF YOU LABEL YOUR PRODUCTS 
An ERMOLD LABELER 


Ever Use One? 


EDWARD ERMOLD COMPNY 


Largest Manufacturers of QUALITY Labeling Machines. 
Hudson, Gansevoort & Thirteenth Streets. 


. 
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THE STANDARD TOMATO MACHINERY — 
OF THE WORLD 


Model 19 Table 
With Glass Enameled Top 


Sprague Roller Inspecting Table 


Turns the Tomatoes Over 


Siiontuen Hand Pack Filler Hawkins Universal Disc Exhauster 
These-Machines Meet Every Requirement of Food Inspectors 


MANUFACTURED, SOLD AND GUARANTEED BY 


SPRAGUE CANNING MACHINERY COMPANY 


Factory: 500 N. Dearborn St., 704 Led Bide.. Baki 
H Illinois exington Bidg., Baltimore 
15 Willson St., Newark. N. 
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19. Toilet rooms including the walls, floors, ceilings, and 
all fixtures, must be kept clean and provided with sanitary paper. 

20. Toilet rooms must be open to outside air and light and 
be of sufficient size and equipment for the number of people 
employed. 

21. Wash rooms must be provided, conveniently located and 
of sufficient size and equipment for the accommodation of all 
employes, and separated for the sexes, equipped with ample 
water supply and provided with individual sanitary towels, and 
plenty of scap. 

22. Sanitary drinking fountains or ccvered drinking water 
containers shall be conveniently placed for employes. Where 
sanitary drinking fountains cannot be maintained, the use of 
individual drinking cups is required. Common drinking cups 
are prohibited. 

23. Where change of clothes for work is necessary, dress- 
ing rooms must be provided, and hangers or lockers provided 
for street clothes. 

24. No person afflicted with infectious or contagious dis- 
eases, or any infected wounds shall be employed in a factory 
preparing, preserving or canning food. 

25. Employes are prohibited from using tobacco and from 
spitting on the floors in any of the departments where foods 
are being prepared. 

26. Employes shall keep their finger nails clean and short. 
They must wash their hands before commencing work and after 
each absence from their work. 

27. Receptacles must be provided for waste paper and 
refuse and must be emptied daily, and all premises around the 
food factory must be kept clean. 

28. All dust from and about the factory must be abated 
as far as possible. 

29. All Federal laws, rules and regulations governing food 
manufacturing plants and food products and the laws of the 
State of Michigan relative to health, sanitation, adulteration, and 
the labeling of food products are hereby made applicable and a 
part of these rules and regulations. 


30. Act No. 411, Public Acts of 1919, Act No. 25, Public 


THE CANNING TRADE 


July 2, 192: 


Acts of 1919, Act No. 64, Public of 1918, and such parts of Act 
No. 198, Public Acts of 1895, as apply, and Act No. 7, Public 
Acts of 1905, are hereby made a part of these rules and regula- 
tions. 


31. Managers and superintendents are required to have 
these rules posted in various departments of their factories. 
In Witness Whereof, I have hereunto set my hand and af- 
fixed the official seal of the Department of Agriculture this first 
day of June, nineteen hundred and twenty-three. 
L. WHITNEY WATKINS, 
Commissioner of Agriculture. 


Forecast of the Commerical Cabbage Acreage 


Forecast of the Commerical acreage planted and to be planted in cabbage in the 
late states for 1923 with comparisons of 1919, 1920, 1921 and 1922: 


Forecast Per 


of cent 
acreage of 
STATE 1919 1920 1921 1922 1923 1922 
Acres Acres Acres Acres Acres Pet. 

LATE: 
Colorado 4,000 4,390 4,000 5,140 3,780 112 
Indiana 1,230 1,240 1,090 1,340 1,610 120 
Michigan 2,070 1,970 1,610 3,020 3,440 114 
Minnesota 2,940 3,000 2,630 3,470 2,080 60 
New York 23,510 26,600 22,900 24,900 26,390 106 
Ohio 2,040 ~ 2,540 1,880 2,040 2,180 107 
Oregon 780 820 780 900 860 95 
Pennsylvania 2,740 2,900 2,720 2,800 2,940 105 
Virginia, S. W. 2,210 2,580 2,500 4,160 3,540 85 
Wisconsin 12,240 15,140 10,540 16,580 16,050 98 
Total, Late 53,760 61,180 50,670 64,350 65,050 10] 


Zastrow Hydraulic, Steam Impelled 


Circle Crane, radius up to 18 ft. sizes. 


Steam Boxes 


ZASTROW’S PROCESS ROOM EQUIPMENT 


Improved Process Kettle or 
Retort 40’ x and other 


Zastrow Steam Circle Crane, 
radius up to 13 ft. 


MADE BY 


ZASTROW MACHINE CO., Inc. 


Foot of Thames St., 
BALTIMORE, MD. 
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THE CANNING TRADE. 


Your Stocks Will Soon Increase. 


This means increased property values subject to 
fire loss. 


Immediate protection of this property by adequate 
fire insurance is absolutely necessary to assure 
your successful business future. 


CANNERS EXCHANGE SUBSCRIBERS | 


AT 


WARNER INTER-INSURANCE BUREAU 


provide a service whereby you can quickly secure 
the most dependable insurance protection at a 
cost much lower than the usual premiums. 


Take advantage of this opportunity now, by addressing 


Lansing B. Warner, Incorporated. 
155 E. Superior St., 
Chicago, 


Officially endorsed by National Canners Association. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. ; > 
what is offered here, but it is possible you will be a dozen times in the year. 
your opportunity your time is lost, together with money. 


You are unlikely to be interested every week, in 
If you fail to see and accept 
Rates upon application. 


For Sale—Machinery 


FOR SALE—In stock for immediate shipment: 
Boilers, Engines, Pumps, Tanks and Stacks; new and 
rebuilt. Address Louis A. Tarr, Inc., N. W. Cor. Sharp 
and Conway Sts., Baltimore, Md. 


FOR SALE—Few 5/8 
Prices delivered your station in carload lots on appli- 
cation. W. E. Robinson & Co., Ses Md. 


FOR SAL E—Corn leeds Machinery in excellent 
condition. 

3-Morral Double Cut Corn Cutters nearly new. 

1-Corn Mixer, Kuykendall’s. 

1-Sprague Ulery Silker. 

2-6 in. Spiral Steel Conveyors. 

200 feet Drag Conveyer and Elevator. 

1-Morral Double Husker, nearly new. 


Several pumps and engines. Low prices on application. 


THE TORSCH-SUMMERS CO., Baltimore, Md. 


FOR SALE—One Kraut cutter, one Shredding Ma- 
chine, Vegetable Chopper and Mincing Machine, practically 
like new. Address 50 Broadway, Buffalo, N. Y. 


FOR SALE AT ATTRACTIVE PRICES : 


175—5 Gal. Carboys Juice (unsweetened) 
182 e-s — 12 oz. Tumblers 
500 e-s — 12 oz. Cylinder Jam Jars 
162 e-s — No. 10 Plums 
900 e-s 4 oz. Jars (3 Doz. to ease ) 
700 e-s — No. S-8 Tumblers ( 2 Doz. to case ) 
141 c-s — 5 lbs. Wood Kanikens ( 4 Doz. to case ) 
2—World Junior Labelers 
1—20th Century Pulper 
1—Sharpless Centrifuge Clarifier 
1—Galland-Hennig Pomace 
1—Mt. Gilead No. 600 Hydraulic Press 
5—Boutell Apple Peelers 
2’? Rubber Vinegar Hose 
1—International Time Clock ; 
1 Handy Andy Conveyor ( Plane Elevator ) 
210 ft. Mathews Roller Gravity Conveyor 
219—5 Gal. Tins Plum Preserves Stock 
98— ‘* “* Strawberry Juice ( Jelly Stock ) 
1—Hardinge Alert Time Clock 
1—4 Ton York Cold Storage Plant 
Address: The Jenkins-Kirby Packing Co. 


, Kingston, Pa. 


FOR SALE— 


7—40x72 Sprague Niagara type retorts 
1—Wonder Cooker Style F, End discharge 
2—40x60 open kettles 
2—40x48 open kettles 
1—6 Pocket Merrill-Soule Corn Cooker Filler 
1—Elgin Rotary Filler 
1—Zastrow Style A. Pineapple Sizer and Slicing Machine 
1—Each 10, 25 and 35 H. P. Engine 
1—Sprague six valve syruper 
1—Sprague 8 dise Hawkins Exhauster 
1—Livingston Rotary Washer 
1—No. 3 Burt Labeling Machine 
1—Wooden Cyclone Machine 
15—dozen new 16 qt enamel buckets 
18—dozen new 14 qt enamel pans 
Process crates and other equipment 
Canning Machinery Exchange, 409 Marine Bank Bldg., 
Baltimore, Md. 


FOR SALE—Two large size Rotary Hot Water Wheeler 
Apples Soakers, One 17’’ x 27’? Two color Hooper Print- 
ing Press. One Stand 2000 lb. capacity 34’’ x 43’’ Platform 
Seales. All the above in good condition. THE C. H. 
MUSSETMAN CO., Biglerville, Pa. 


FOR SALE—One Berger & Carter Co’s make, Vance & 
Baker patent, Automatic Agitating Cooker for No. 24 cans; 
18 feet long, can capacity 1008. This machine is new, never 
been used. Will sell at bargain. 

W. L. Houser machines Co., Fort Valley, Ga. 


FOR SALE—6 Max Ams No. 128 Seamers, 1920 model. 
2 Stevenson Water Tester. 
1 Bliss No 23 Locker. 
1 Bliss Flanger. 
2 Bliss Slitters. 
All in Al condition. If interested, write for prices. 
Address Box A-1085 care of The Canning Trade. 


FOR SALE—One Power Cutter. circular knives 
cover attachment. 


One Ayars Plunger Tomato filler for Na. 2 cans, 


good 
condition. 


Geo. W. Devilbiss, Stewartstown, Pa. 


FOR SALE 
1--750 can A-B Continuous Cooker for No. 24-3 cans - 
used one season 
1—New Ayars Tomato Filler for No. 10 cans 
1—New Single Rotary Measure Ayars Filler No. 24 cans 
1—New Double Rotary Measure Ayars Filler No. 24 cans 
Box A-1081, care of The Canning Trade. 


FOR SALE —Eleven steel retorts equipped with cold 
water sprays, in excellent condition: $50.00 each on cars 
Camden. Campbell Soup Company, Camden, N. J. 
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For Sale—Miscellaneous. | 


FOR SALE—Make your own electricity by steam 
power and operate your lights and electric motors. At 
sacrifice—must be moved immediately: Steam Engine 
Electric Generating Sets of 40, 35, 15, 10, 714 and 4 
kilowatt capacity; anyone who has steam can make 
electricity by these sets. Also have several Electric 
Motors available. Standard Electric Machinery Co., 
7 E. Hill St., Baltimore, Md. 


For Sale — Factories 


FOR SALE—Fully equipped canning factory in Balti- 


more City. Plant can be bought at a very reasonable figure. 
Location excellent. Address Box A-1028 care The Canning 
Trade. 


THE CANNING TRADE. 


WANTED—Experienced Foreman for Company in 
Kast, on general tin can line, large Company anxious to ex- 
pand. Splendid opportunity for the right man. State ex- 
perience, salary expected and give references. Address Box 
B-1077 care of The Canning Trade. 


WANTED—In small Tomato Canning plant a man familiar with 
Pulp machine also Ayars Filler, Canco Closing Machines and 
Wonder cooker all for No. 10 cans. State experience and salary 
expected. Address, Shorewood Packing Co., Galena, Md. 


A LARGE Canning Plant in the South wants a Middle- 
aged Man at once who is experienced in the Canning of Fruits 
and Vegetables. Party with California peach-packing experi- 
ence preferred. Give full particulars regarding age, experience 
and salary expected in first letter. Address Box B-1073, care 
of The Canning Trade. 


WANTED — Experienced maintenance man for our Indiana cat- 
sup plant. Must be thoroughly familiar with operation repair and 
up-keep of Haller Fillers. Goldly Cappers, Crowning Machines and 
irmold lahelers. Excellent opportunity. for right party. 
Address: The Lippincott Company, Cincinnati. O. 


Machinery— Wanted 


MACHINERY WANTED— 
One Sprague Model 15 Tomato Washer. 
One Sprague No. 2 Horizontal or Inclined Tomato Scald- 


er and Sorting Table. 


One Sprague Revolving Bucket Table. 
Address Box A-1084 care of The Canning Trade, giving 
complete description and price in first letter. 


WANTED—Reliable machine man for tomatu season, not to ex- 
ceed three months Have Canco machines. (Give references and 


wages wanted in first letter. Address P. O. Box 104 White Plains, 
Ky. 


WANTED—First-class man to work in can shop on Double 
Seamers Only those fully qualified need apply. Prefer man who 


is handy on other machines. Address Box B-1087 care of The 
Canning Trade. 


SITUATIONS WANTED 


EMPLOYMENT EXCHANGE 


HELP WANTED. 


CAN PLANT SPUERINTENDENT—A man capable of in- 
creasing production and showing results from up-to-date 
equipment with efficient and capable help; one who knows 
the tin can business from lithograph tin to completed article. 
Our factory is equipped with both Bliss and Max Ams body 
makers, Crimpers, double seamers, shear room, press depart- 
ment and lithograph decorating department. Our plant is 
within three miles of Philadelphia. Excellent opportunity 
for right party. State age, experience and salary expected 
Address, Box B— care of The Canning Trade’ 


WANTED—Experienced Operator on Knapp Labeling Ma- 
chines. Experience should cover four to six years. Position 
offers future. Give age, salary to begin, single or married. 
Address Box B-1068, care of The Canning Trade. 


WANTED: Salesmanager. An old, established Company 
manufacturing a food product wants the services of a good sales- 
manager. Must be willing to spend considerable time traveling. Write 
giving age, previous experience, salary expected. etc. 

Address Box B - 1072 care of The Canning Trade. 


WANTED—Practical all around canning factory man; one who 
has had experience as general machine man capable of installing 
machines and good manager of help. Write, giving age, salary ex- 
pected and references. Prefer man located in Maryland. Good op- 
portunity. Address Box B-1076 care of The Canning Trade. 


MAN of long experience selling canned foods desires to 
make connection with progressive house, Baltimore preferred, 


as Sales Manager. Address Box B-1069, care of The Canning 
Trade. 


WANTED—Position in the South as manager or superintendent. 
Successful packer of Sweet Potatoes, Tomatoes and other vegetables. 
Capable executive, builder, and mechanic. Wish position where I 
will have opportunity to make permanent connection. Available 
August Ist. Address Box B-10°6 care of The Canning Trade. 


WANTED—Parties desiring to learn the art of process- 
ing and canning a full line of vegetables and fruits, etc., com- 
prising more than one hundred different articles, thereby fit- 
ting you to earn salaries ranging from three to five thousand 
dollars annually as superintendents and managers to join our 
course in canning and processing on easy term plan. For full 
particulars address ‘‘Course in Canning,’’ P. O. Box 289 St. 
Cloud. Minn. 


CHEMIST—University instructor in chemistry, experi- 
enced in tomato pulp and catsup canning and Howard method 
of laboratory control, desires summer position in New Jersey, 
Delaware or Maryland cannery. Best references. C. C. 
French, Harrison Laboratory, University of Pennsylvania, 
Philadelphia, Pa. 


Connection wanted as Superintendent or Genera! Foreman by 
dependable Americ in with sound executive ability. in manufacturing - 
ofcans. Suecessful handler of help setting up machinery, and in- 
creasing production. Last 12 years with large can manufacturing 
concern. Can furnish satisfactory credentials. Age 43. Married. 
Address Box B. 1088 care of The Canning Trade. 
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IT IS MORE NECESSARY 
THAN EVER TO 


KNOW HOW TO PACK 
FOODS not only rightly but SAFELY 
GET A COPY OF 
“A COMPLETE COURSE IN 
CANNING” 


PRICE $5.00 


There is no other book tells you how to Can!! 


THE CANNING TRADE 
BALTIMORE, MD. 


SE SET 


THE HOUSE" STEGHER.. 
We excel Our Labels 
Designs _ are the Highes est Standard 
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WEEKLY REVIEW 


Hot Weather Plays Havoc With Peas—Wisconsin’s Output Cut— 
Alaska Peas Cut Heavily—Sweets Saved for the Time 
Being by Rain—Vagaries of Weather—Tomato 
Plants Having Trouble Getting Started 
The Harvest Is Quiet. 


EAS—It could hardly be expected that such intense heat 
P as we have had in most sections of the country, and for such 

a prolonged time, could get by without doing considerable 
damage to all food crops. And, of course, it has. The chief 
damage has fallen upon peas, because it caught peas at their 
most critical moment, just as they were about ready for the 
canners. This applies, of course, to Wisconsin in particular, 
because, aside from New York State, most other sections have 
finished on peas. But Wisconsin reports the warmest weather 
on record, and for eight consecutive days, beginning with the 
arrival of the first Alaskas at the cannery. The result is that 
the crop and the yield of Alaska peas have been cut down mate- 
rially. It is said that Wisconsin’s pea pack will not amount to 
more than 65 per cent of expectations, and it would have been 
even lower than this had it not been for the good rain at the 
beginning of this week, which, while too late to save the Alaskas, 
did save the sweets, which would have been a total failure with 
a continuance of the hot, dry weather. 
not yet finished, nor will it be for some weeks, but it is drawing 
to « close on Alaskas, and the canners have not only had to 
zbandon some fields which ripened too rapidly—bunching under 
the blistering heat, as it was early stated might be the result— 
but they have found the yield fall off badly. The whole season 
has been too dry, and the early part of it too cool, to cause a 
heavy setting of peas in the pods, and now the heat has shriv- 
eled them and prevented the filling out of the pods, as might 
have happened had there been plenty of rain and not too much 
heat. If the “sweets” continue to receive good rains until they 
are ready for the canners, it will help out the situation mate- 
rially, for the world needs all these peas that can be produced. 

Of course, the shrinkage in Wisconsin’s pea output must be 
figured upon a different basis from-that of last year. Wiscon- 
sin packed 7,000,042 cases of peas in 1922, and there are those 
in position to know who contend that the preparations for this 
year's pack were on the basis of nearly 9,000,000 cases. In- 
stead of this 9,000,000 they will be lucky if they get 65 per cent 
of it, or less than 6,000,000 cases. That is how it looks now, 
and that means trouble in the pea market. News of Wisconsin’s 
misfortune has spread rapidly, and almost all canned foods mar- 
kets have felt the effect. Peas are much stronger and likely to 
advance, for it is realized that this erratic season holds out but 
littie hope for any recovery from the losses. New York State 


The pack, of course, is 


is doing better with its peas. The weather has been intensely 
hot there, but they have been more fortunate in the matter of 
rains. The crop and the pack are not made yet, but the promise 
is good. Western Maryland, which, if any thing, is a heavier 
canner of peas than the Peninsula, first promised a good, big 
crop; but here, again, there was disappointment, and the pack 
did not turn out, in cases, nearly what was hoped for. The 
crop reports this week will show that Southern Pennsylvania, 
where quite some peas are canned, was in this same condition. 
So pea stocks have become good holdings, and the market is, 
naturally, strong. 


AGARIES of the .Weather—One cannot help but be im- 
pressed with the varying weather conditions shown in the 
Crop Reports. For the past week—that is, for upward of 

ten days, until the latter part of the last week in June—the 
whole country has had extremely high temperatures, and most 
sections were badly in need of rain. On the other hand, there 
are several sections recorded in the Crop Reports this week 
where they are suffering from too much rain. Parts of Indiana 
have had good rains, and others are drying up. While Southern 
Pennsylvania has lost 35 per cent of its pea and bean crops from 
hct, dry weather, Kentucky complains of too incessant rains. 
Whereas Michigan’s raspberry crop was threatened with com- 
plete annihilation from the heat and drouth, parts of Missouri 
are complaining of too much rain. It is, indeed, a wonderfully 
diversified country, with all kinds of climatic conditions existing 
at one and the same time. 


OMATOES—This hot, dry weather has not helped the to- 

mato fields or the newly-set-out tomato plants, as so many 
reports show. Over on the “Shore,” as elsewhere, most tomato 
plants have been set out, but there has not been enough rain 
to give them a good start. A tomato plant can stand a deal of 
heat and a deal of dry weather, but they need a good start before 
they can be taxed in this manner. It is said that they are not 
suffering on the ’Shore, but that they must have relief, and that 
very soon, or there will be a heavy cut in the ultimate crop. The 
danger over there is that when it is dry at this season of the 
year it is most likely to be rainy about the beginning of August, 
and rains at that time, particularly the hard, driving rains we 
usually have, play havoe with the tomato yields. They knock 
off the blossoms and the fruit, and make it a one-time crop, in- 
stead of a steady producer. Of course, this is just as true wher- 
ever tomatoes are grown, but we refer to the danger of later 
rains, when the dry spell happens at this time instead of in 
late July and early August, when it is hoped for. As will be 
seen, Indiana has had much trouble in getting out a tomato crop, 
and it has not done well since it was put out. Most heavy 
tomato-canning sections report a good acreage, and the results 
will depend upon the weather we have. 

The tomato market is stronger, and there are not many 
sellers of more futures. About the only item of trading at 
present is spot No. 2 tomatoes, and they are dwindling down 
rapidly. No. 8s and No. 10s are traded between jobbers, but the 
canners have none to sell. There are no particular changes in 
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the market quotations, but there is some business, though on a 
small scale. 


ORN—This is another article that can stand a lot of hot 
Y¥ and dry weather if it has gotten a good start, but most 
sweet corn has not had that good start. In this issue Dr. 
Woodbury calls all corn growers’ attention to the danger of the 
chinch-bug this season. Some localities, mostly in the Middle 
West, are in more danger than others; but all sections will do 
well to watch for this destructive pest and guard against it. 
The corn crop is having 2 rather hard time getting started, and 
if it meets with later setbacks it will cause much trouble. Corn 
sections have been rather backwai‘d in sending crop reports, and 
we wish they would fall in line in'this good work. The market 
stands without change this week, as far as prices go, but there is 
an undercurrent of strength quite evident. If the average qual- 
ity of the corn pack this season is raised, they should have a 
strong market this fall. That is about all that corn needs. 


RUITS—Canned fruits are reported very quiet in most mar- 
kets. Reports that fruit crops are generally very good have 
gone the rounds, and these have had an influence upon the 

market. So far canners have not found these reports work out. 

Most fruit canners are going to cut their packs very close to the 

amounts sold as futures—in other words, to the business on their 

books—and buyers will, therefore, do well to express their wants. 

Otherwise they will most likely go without fruits this fall and 

winter. California is not going to speculate in canned fruits this 

year. They are trying to reduce the costs on them by buying 
at the best possible prices, and of the best possible grades, but 
they are not going to run heavily, unless the orders are in hand. 

And other sections are working along the same lines. There will 

be good average fruit crops this year, and the canners know this, 

and will not speculate on heavy packs. 


LENGTHENING List of Foods in Cans—Judging by the 
A inquiries which come in our mail, and by ’phone, there is 

hardly anything that is not now packed in cans. Fruit 
salads and grape fruit startled the world when offered in cans, 
but you can just about run the gamut of fruits and vegetables 
and find any one or all of them in cans. Sweet and white pota- 
toes, carrots, onions, artichokes and what-not—varially the 
pantry in the can, or should we rather say from out the can— 
and the beauty of it is that the world is rapidly ledrning this 
and coming to like the goods and asking for more and more of 
them. If the canners would but grasp the opportunity and pack 
goods of quality—not all fancies, but the “want-more” kind, 


every can an advertisement for another—there would be no end 
to the demand. 


NEW YORK MARKET 


Market Quiet—Chinook Salmon Prices Announced—Pea Market 
Stronger—Market Watching Indiana Tomato Situation 
—Tomatoes Firm—Maine Corn Is Strong— 

Fruits Quiet—Notes. 


New York, June 27, 1923. 


O Change in Market—Trading in the local canned foods 
market has remained quiet during the past week, and there 
have been no changes of major importance. Buyers have not 

yet departed from their hand-to-mouth-buying policy, and indi- 
vidual transactions are confined to small quantities. Stocks are 
getting rather light throughout the market, however, and it is 
felt in the trade that distributors will be forced to enter the 
market in a large way in the very near future. Jobbers, how- 
ever, appear to be attempting to stretch their stocks until they 
begin receiving heavier shipments of the 1923 packs. 


Chinook Salmon Prices—Opening prices on 1923 Columbia 
River Chinook salmon have at last been named by the packers, 
the figures being: $4.00 for 1s flat, $5.50 for ovals; $2.50 for 
halves, all f. 0. b. Coast. The prices are somewhat higher than 
last year. The packers have already made large deliveries on 


their future contracts, and prices which the jobbers paid are 
subject to adjustment to conform to the formal basis just named. 
As has been the case for the past several years, stocks of Colum- 
bia River salmon from the 1923 pack are not heavy enough to go 
around and take care of all of the demands of the trade. 
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Pea Market Stronger—Receipts of early shipments of Vir- 
ginia, Maryland and Delaware canned peas of the 1923 pack are 
relieving the shortage here somewhat, but the market continues 
to show a strong tone on all offerings. Many canners are with- 
drawn from the market, pending the fulfillment of their future 
orders, and prices are strongly maintained all around. Owing 
to the bearish reports from Wisconsin, indicating a heavy pack 
of standards and extra standards, with a lignt yield of fancy 
siftings, the market for fancy peas has stiffened considerable 
on spot. 

Coast Salmon Carryover Light — Reports from the Coast 
state that supplies of 1922 pack salmon are practically cleared, 
particularly on chums and pinks, the former being entirely out. 
Pinks are in small supply, and with the market firmly controlled, 
$1.80 is the inside price heard. Packers believe that within the 
near future there will be nothing but reds be left from the 1922 
pack, and even this grade has been well sold up. 

Buy Future Alaska Salmon—There has been quite a heavy 
volume of business booked on new pinks and chums at $1.25 and 
$1.20, respectively, but buying interest is now slowing down 
somewhat. Buyers report that there has been something in the 
nature of a flood *of offerings of new pack salmon from the 
smaller operators during the past week, and because of this 
situation they are now inclined to go rather slowly in booking 
additional futures. Buyers who have booked futures are looking 
for early shipment on their pinks and chums, stocks in distrib- 
uting markets being quite low. 

Indiana Tomato Crop Late—With the tomato crop in Indiana 
running from two weeks to a month behind, canners are wary 
of booking additional futures business, and many of them have 
withdrawn from the market, waiting to see how the pack shapes 
up before making any further commitments. The market con- 
tinues firmly maintained at 60 cents for standard 1s, 90 cents 
for 2s, $1.80 for 3s, $4.25 for standards, all f. o. b. factory. A 
few 10s remaining unsold from the 1922 pack are being jobbed 
out at $6.25, cannery. 

Southern Tomatoes Firm—The expected boom in Southern 
standard 2s tomatoes has not yet materialized, and the market 
continues held at a range of 95 to 97% cents, factory. Standard 
1s are in small supply, being held by the packers at 77% to 80 
cents per dozen. The limited supplies of 3s still available are 
being quoted firm at $1.75 to $1.80, according to brand and the 
quantity the packer has to market. Operations in futures are 
very limited at this writing. Jobbers are covered on their early 
requirements and are not seeking further stocks; canners, on 
the other hand, are not inclined to go ahead and book additional 
business at present going prices. Jobbers are discounting to 
some extent the reports of a shortage of plants in the growing 
sections, and this accounts, in large measure, to the lack of 
interest which they are now displaying. 

Maine Corn Strong—With the exception of the few small 
parcels of various sizes held by some of the packers, the 1922 
Maine corn pack is a thing of the past, and there are no further 
offerings from first hands. Canners are disinclined to go in 
further for future business, owing to the unsettled growing con- 
ditions. The market for futures remains nominally unchanged 
at $1.37%2 for fancy Crosby 2s, with fancy Golden Bantam hold- 
ing at $1.65. Quite a good business has been booked on new 
corn on the cob at $3.25 per dozen for 3s and $7.00 for 10s. 

Lobster Shortage—Another scarcity of canned lobster is 
indicated by reports from packing centers in Canada and Maine, 
which tell of an early closing of the packing season. Jobbers 
are far from fully covered on their season’s requirements, and 
will have to depend upon the re-sale offerings which will proba- 
wf maewe on the market when the demand becomes more in- 
sistent. 

Sardines Quiet—Demand for new pack Maine sardines hes 
been rather quiet, and the market is quotably unchanged on all 
offerings. Distributors continue to limit their purchases to actual 
requirements on practically all grades. 

Quiet Buying of Fruits-—-There has been nothing outside of 
the usual routine in the market for California canned fruits dur- 
ing the past week, and prices have ruled nominally unchanged 
throughout. Buyers are picking up small lots wherever needed 
on spot, but are not interested in going to the Coast, pending the 
general announcement of formal opening prices on the 1923 pack. 

White Meat Tuna Cleared—There is practically no white 
meat tuna available, either on spot or cn the Coast, and the 
market is nominal as to price. With a good consuming demand 
starting in, the trade is being forced to be content with the 
small stocks of bluefin and yellowfin still to be had. 

Armsby on Visit—J. K. Armsby, chairman of the Board of 
the California Packing Corporation, was in New York this week. 
He is not on a business trip, however, having come East to attend 
the graduation of his son, J. K. Armsby, Jr., from the Hill School 
at Pottstown, Pa. “NEW YORK STATER.” 
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ST. LOUIS MARKET 


CALIFORNIA MARKET 


Market Showing Some Improvement—Orders Generally Small— 
Hand-to-Mouth Basis—Fancy Corn Very Scarce—Peas 
Firm—No. 2 Tomatoes in Fair Supply—Fruit 
Crops Good—Canned Fish Firm. 


~ ENERAL conditions in the canning trade in St. Louis are 
? showing some improvement. Seasonable weather has had 
its effect on business, and trade is moving along smoothly 
and generaly satisfactory. Future buying is much improved, 
and so is spot purchasing. The lethargy on the part of buyers 
which has recently been much in evidence is gradually disap- 
pearing. This is attributed considerably to the improved tone 
of the sugar market. Weather conditions have become better, 
and although it has been exceedingly warm, salesmen have been 
able to make their respective territories. 

While buying is being done by big jobbers, the orders that 
they have placed are not as large as should prevail. Buyers seem 
to be of the opinion that the present time is no time to stock 
up at prices now prevailing. If the jobber cannot purchase on 
a basis which he believes is right, he is not going to place orders 
for future stocks or to stock up on old goods in advance of his 
immediate wants, no matter what he may be obliged to pay in 
the future. Nine-tenths of the jobbers are buying on a hand- 
te-mouth basis, and it has been quite a while since the average 
sales have been so small. There does not seem to be any ap- 
parent reason for this stand, but nevertheless it is true. The 
tendency nowadays seems to be for a conservative policy. 

Corn conditions have shown no material change since last 
reported. The situation is quiet. There s little fancy corn in 
the market. In fact, it is almost unobtainable, and the profit 
on this item on those sold is very slight. Standards are only 
bought when the buyer needs them, and prices are steady. Extra 
sweetened corn is about in the same list as the fancy corn. The 
lateness of the season is causing some uneasiness among the 
packers. Because the farmers had to plant late, the canners 
fear their pack will be short. Should there be an early frost, 
the pack certainly will be curtailed. 

Peas continue firm in price. In fact, as stated last week, 
is the strongest on the list. Old packs are about sold up, and 
all grades are searce. New packings are grabbed as quickly as 
they can by jobber. There is every indication of a shortage in 
the Wisconsin crop, because of rot, and this has been made more 
acute by storms that have caused much damage, and, taking 
esa into consideration, conditions are anything but satis- 
actory. 

Tomatoes are in light supply in all sizes but No. 2. This 
size is in pretty fair supply at steady prices. Other sizes are 
firm. The only buying being done is far actual and immediate 
requirements. Reports from a big tomato-growing section in 
Northern Arkansas state that, although hot weather has retarded 
most crops in that section of Arkansas, there is every indication 
that the tomato crop will break all previous records. An unu- 
sually large acreage was planted this year in tomatoes by farm- 
ers, and the pack in that section promises to be heavy. 

The fruit situation is in better shape right now than was 
looked for, and stocks appear to be sufficient to last until the 
new pack comes in. This is particularly true on California 
peaches, seconds and standards. 

Good crops of all kinds of fruits will be better than was 
expected. Damage to peaches, cherries and other small fruits 
have not been as heavy as was thought at first would be the 
case. Strawberries have been plentiful in the Ozark section of 
Missouri, and reports state that the pack has been heavy. Black- 

rries, which are just coming in, will be plentiful. 

There will be no question as to the supply of apples. This 
year there will be any amount of them, and the pack promises 
to be very heavy. Over in the Illinois section, which grows a 
big crop of apples when the season is good, will have a greater 
production than for some time, and the pack will be larger than 
ever. 

_ The canned fish market continues firm, but with the con- 
tinued hot weather, when canned fish are always in much de- 
mand, an advancing market is looked for. The stocks are not 
very large. 

The canned milk situation, as has been stated, is showing no 
change in prices, as it was reported earlier in the season would 
be the ease. All brands remain steady. 


“MISSOURIAN.” 


Fruits in Better Demand---Canners Are Waiting for Lower Fruit 
Prices—Buyers Want Lower Prices — Growers Realize 
They Must Take Less—Asparagus Canning Is 
Finished — Fruit Salad Ruling — Pack 
of Salmon to Date Is Light— 

Coast Notes. 


San Francisco, June 29, 1923. 


HE Market—The demand for spot California fruits is show- 
ing an improvement, the trade having come to the conclu- 
sion that spot goods are to be picked up at lower prices 

than can be named on new pack goods. This applies only to the 
grades ranging from standard downward, stocks of the higher 
grades are in very light supply, and prices on these are well 
above those expected on the 1923 pack. Packers have not named 
prices on the new pack, with the exception of cherries, and will 
wait as long as possible before putting out the general list. The 
packing of apricots is well under way, however, and the an- 
nouncement of prices cannot be long delayed. 

Canners Waiting for Lower Fruit Prices—Canners are play- 
ing a waiting game, as far as making purchases of canning 
stocks of peaches and pears are concerned, and there is every 
likelihood that prices will be lower than those demanded by 
many growers. The California Canning Peach Association named 
prices on peaches several weeks ago, but very few canners have 
seen fit to close deals for stock. Inquiries for the new pack 
have been rather limited, and the opinion is general that only 
the naming of fairly low prices will induce the wholesale trade 
to place early orders. The situation in regard to Bartlett pears 
is even more of a problem. The carry-over is quite heavy, and 
the lack of orders for the coming season is causing many can- 
ners to show only a lukewarm interest in this fruit. The Cali- 
fornia Pear Growers’ Association planned to put out prices sev- 
eral weeks ago, but has not done so to date. Its members realize 
that they will have to take less for canning pears than was the 
case- last year, but their ideas are still well above those of pack- 
ers. Last year they secured $71 a ton for canning pears of the 
best grade, and suggest that $65 would be a fair price this year, 
but canners feel that if this fruit is to be handled in quantities, 
$40 a ton will be about the proper figure. The packing of apri- 
cots has been under way for some time in the interior districts, 
and fruit is being purchased at lower prices than for several 
years. Some canners are securing No. 1 canning stock for $25 
a ton, but there does not seem to be any established price. Grow- 
ers around San Francisco Bay, where the finest fruit is grown, 
are expecting higher prices. The packing of cherries is nearing 
an end, and but few growers received the price for fruit origi- 
nally set by them. The large crop of fruits in general, and the 
fact that there is an unsold surplus from last year, has resulted 
in a condition that is tending to bear market values down. 


Asparagus — Practically all the asparagus canneries will 
cease operations for the season by the end of June, and already 
packers are advising the wholesale trade of pro rata deliveries 
in some grades. In some instances canners will not be able to 
deliver more than fifty per cent in some grades, but the average 
will be much nearer the one hundred per cent mark. The cold 
spring is responsible for the falling off in the size of the esti- 
mated pack. 


Fruit Salads—The Canners’ League of California is advising 
its members of the notice recently issued by the United States 
Department of Agriculture regarding the labeling of fruit salad, 
or, more properly, fruits intended for use in salad. The ruling 
did not come as a surprise, the action following correspondence 
with Federal authorities and a series of conferences held when 
Frank E. Gorrell, Secretary of the National Canners’ Association, 
was here in April. The United States Department of Agricul- 
ture, Bureau of Chemistry, has ruled that mixed canned fruits 
intended for use in making salads, when shipped within the juris- 
diction of the Federal Food and Drugs Act, may be labeled as 
“fruits for salad,” but are not correctly labeled as “fruit salad.” 
In commenting on the order, the Bureau directed attention to 
the fact that the use of mixed canned fruits put up in a sugar 
syrup for making salads is increasing at a rapid rate, and that 
much of it has been labeled as “fruit salad.” This designation 
is held to be misleading, since it implies that a dressing of some 
kind is used. Canners and jobbers are permitted to use all 
“fruit salad” labels printed prior to June 7, 1923, providing 
there is no other objectionable wording. The trade is glad that 
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this ruling has been made before the mixed canned fruit business 
assumes large proportions and the privilege of using up the old 
labels is appreciated. 

Salmon—Reports from the Columbia River district indicate 
that the pack of salmon to date has been light, with packers 
paying high prices for fish. The demand for new pack Columbia 
River salmon is excellent, and some canners are shipping out 
the goods as fast as they can be packed. 

Coast Notes—The California Olive Growers, Inc., held a 
meeting recently at Fresno, Cal., to complete the organization 
of olive growers in California, but, owing to the fact that the 
desired acreage had not been secured, it was decided to postpone 
action again. Directors were chosen, however, with authority 
to proceed with the work of the organization when the aereage 
wanted had been definitely signed up. Plans were made to hold 
another meeting in July. 

J. J. Hoey, Secretary of the California Olive Association, 
has returned from a tour of several months through the Eastern 
States in the interests of California ripe olives. Much of his 
work was of an educational nature. 

The canning of figs will attract the attention of several Cali- 


pected. The Kings County Packing Company, of Armona, has 
installed equipment at its plant at Reedley for the handling of 


gs. 

Peter Albion Jordan, President of Dodge-Sweeney & Co., 
wholesale grocers of San Francisco, passed away in the suburban 
city of Oakland, June 18, at the age of 58 years He is survived 
by two sons and two daughters. 

Harry Balfe, of Austin, Nichols & Co., New York, is a visitor 
at San Francisco, Cal. 

The Pacific Canning Co., San Francisco, Cal., has changed 
its name to that of the Sierra Pacific Canning Co. 

T. Clive Davies, of the firm of Theo. H. Davies & Co., Hono- 
lulu, T. H., arrived at San Francisco recently from the Islands. 

rs. A. H. Tarleton and daughter Erma, of Honolulu, family 
of A. H. Tarleton, Secretary-treasurer of the Association of 
Hawaiian Pineapple Canners, sailed from San Francisco for 
Honolulu, June 20. “BERKELEY.” 


CHICAGO MARKET 


Wisconsin’s Peas Suffer—The Crop Shortened and Yields Cut— 
Alaska Peas May Show Heavy Cut From Last Season 
—Rain May Help the Sweets—The Condi- 
tion of the Market. 


Chicago, June 28, 1923. 


HERE has been a sharp and sudden change in the situation 
of the pea prospect in Wisconsin since my last communica- 
tion. About eight days of the hottest weather ever experi- 

enced in that State have intervened, without rain, until the night 
of Monday, June 25, when there was a general rain all over that 
State in the pea-canning sections. 

The gathering and packing of the early or Alaska peas had 
begun, but the hot weather ripened and matured the fields all at 
once, and it was impossible for the canners to handle them fast 
nen and hundreds of acres were necessarily allowed to go to 
seed. 

It was also found that the variable conditions of the weather 
from the time peas were planted to the time that they were mown 
had so prevented the development of the peas in the pod that 
the yield was thereby diminished. 

It is estimated by experts, and by parties who have just 
returned from Wisconsin, that the yield of Alaska, or Early June, 
peas will about equal 50 per cent of last year’s pack, and that 
canners who last seasen packed from 80 to 100 cases of peas to 
the acre will this season have an output of from 40 to 50 cases 
to the acre. 

The late or sweet pea crop is also in a critical situation, and 
until the night of Monday, June 25, when the general rain fell, 
canners felt that the late, or sweet, pea crop was totally ruined. 
The rain may, however, bring the crop of late, or sweet, peas 
out, especially if it is followed by other rains, and if the intense 
hot wave has been broken and does not return. 

It is cool and bright here in Chicago today, this part of 
the communication being written on Tuesday, June 26, and it 
is hoped that such weather is prevailing with the pea canners, 
for if any further damage to the pea crop is to take place, it will 
approach a calamity. 


The general rain Monday night, June 25, and the continued 
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cool weather on. Tuesday and Wednesday, with a strong prospect 
of more rain, as this advice is written late Wednesday afternoon, 
has helped the outlook for a yield of late, or sweet, peas in ,Wis- 
consin. Packing of sweet peas in the southern part of Wisconsin 
will probably begin about the 5th of July, and if the cool weather 
continues, with some rains, the yield of sweet, or late, peas will, 
it is hoped, be fairly good. 

The situation in reference to Alaska peas, or the early June 
variety, is closed, and it is definitely known that the canning 
output in Wisconsin will be not more than 50 per cent to 60 per 
cent of that of last year. 

The pack of strawberries in Michigan is closed, and the out- 
put will be much smaller than it was hoped. Contracts in many 
instances will have to be heavily prorated. 

The report of the stock of canned corn in first hands in 
Iowa and Nebraska of date June 23 is that there are in canners’ 
hands unsold of the pack of 1922 106,006 cases, and that the 
demand for spot corn is increasing, and that the sales of futures 
are increasing each week. 

Canned corn for spot and future is very cheap, and now that 
the pea crop has been damaged severely, the attention of buyers 
and consumers to the low value of canned corn will be attracted. 

Last year at this time there were one and a half million 
cases of canned corn in first hands in Iowa and Nebraska, and 
it is estimated now that about half the entire first hands hold- 
ings of canned corn in the United States is held in Towa and 
Nebraska. 

The Virden Canneries, Grinnell and Forest City, Iowa, state 
of date June 25th in their crop bulletin: “The corn conditions 
in this part of the State are about normal. Considerable re- 
planting was necessary by some of the canners on account of 
weather conditions. We look for a normal output this fall from 
Iowa, but will not have ag great a stock as we had to market 
in 1922, when we had a large carry-over. There will be no carry- 
over from 1922 to 1923 of any importance.” 

Sales of No. 2% canned tomatoes were made here this week, 
solid pack standards, to come from Canada. The price, I under- 
stand, was about $1.60, laid down on track at Chicago, duty paid. 
I note this sale in order to show the difficulty that is being ex- 
perienced in getting supplies of spot canned tomatoes and as to 
how near the pack of 1922 is cleaned up. 


“WRANGLER.” 


MAINE MARKET 


Again Complaining About the Weather — Maine Corn Easier 
Than a Few Weeks Ago—Stringless Beans Faring Better 
Than Corn—Discouraging Reports From the Apple 
Orchards—News Notes of Interest. 


Portland, Me., June 29, 1923. 


GAIN we’re complaining about the weather! After a late, 
A wet spring we have had record-breaking hot ‘spells, with 
no rain since June 9th. The hot weather is quite all right, 
we needed it, and were glad to welcome it, but the time has now 
come when the original prohibition State of the Union is anxious 
to go wet long enough to get our crops well soaked. Lack of 
rain has resulted in many serious forest fires, several towns 
having been wiped out, afd a pall of smoke hovering over New 
England. for several weeks. 

Maine corn was a little easier a couple of weeks ago, when 
the first hot weather came, and promised better growing con- 
ditions. This week, however, several canners have been over 
their acreage and are very free to say that they do not anticipate 
a very heavy yield of corn this season. Consequently, there is 
no change in the future market, offerings are still scarce and 
prices firm. $1.37 for No. 2 Crosby and $1.65 for Bantam are 
quoted when goods are offered. The planted acreage is about 
as much as was anticipated, but weather conditions will prevent 
as large yield per acre as we have enjoyed in some seasons. 

Stringiess heans are faring rather better than corn, having 
had a slightly earlier start and being better able to withstand 
ihis drought. Practically every packer reports that he is sold up 
on his coming pack. Work on beans begins in Maine about July 
25th, and usually opens the vegetable-canning season. 

_ Recent surveys of the apple orchards carry rather discour- 
aging reports. The frosts of May 30th and 31st did more dam- 
age than was first observed, and a heavy “drop” is anticipated 
as a result. This will have effect on the future prices of apples, 
as well as on the amounts offered at this time. A large amount 
of S. A. P. business has already been booked, and should there 
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be more likelihood of a short crop, doubtless these will all be 
confirmed promptly at whatever price is named. 

A meeting of the Maine Canners’ Association was held in 
Portland, Saturday, May 28rd, the Apple and String Bean Sec- 
tion meeting in the morning and the Corn Section in the after- 
noon. Many out-of-town canners were in attendance. 

The E. S. Noyes Co. is erecting a very fine apple-canning: 
factory at Livermore Falls, Me. Mr. Noyes has canned apples 
at Weeks Mills, Me., and at Barre, N. Y., and the new factory 
is in addition to his present equipment. 

The Leonard Packing Co. reports excellent progress on its 
new factory at Pittsfield. Its business has increased so rapidly 
since first opening up that it has been obliged to install another 
line of machinery in this new factory and has made its plans 
xecordingly. “MAINE.” 


CHISHOLM-SCOTT CO’S. NEW OFFICES 
The Chisholm-Scott Co., Columbus, Ohio, manufac- 


turers of pea hulling and bean snipping machinery, announce 
the removal of their offices to 387 East Broad St., 
Columbus, as indicated elsewhere in their advertisement. 
Correspondents should note the new address. 


50 Years ot Service to Canners. 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
4 E. Redwood Street, Baltimore, Md. 
BROKERS and COMMISSION MERCHANTS 


Canners’ Accounts Solicited for Tip-Top Buyers. 


L 
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Squandering Good Will Abroad. 
(Continued from page 12) 


agency representation of an undesirable kind, without any ref- 
erence whatever to the advice that could have been obtained from 
the man on the spot. That such inconsiderable haste is as in- 
jurious as it is shortsighted goes without saying. 


Foreign representatives of even the most progressive firms 
often voice the complaint that they are accused by the home 
office of “ceasing to be good Americans” whenever they express 
some appreciation of the foreign buyers’ point of view or because 
they find it necessary to advocate doing business in the cus- 
tomer’s way in order to get the trade and keep a satisfied client. 
It seems to be a deplorable fact that distance and time tend to 
place even the best of representatives under a growing cloud of 
suspicion in many home offices. This is a condition that should 
not be permitted to exist 


Adherence to Prices Quoted by Representatives—One grave 
fault is the failure of the home office to abide by prices at which 
representatives take orders. A large American house which re- 
cently entered a European market sent its agent a price list cov- 
ering standard lines, on the basis of which he was to solicit 
orders. Accompanying the price list was the statement that the 
quotations would hold for a specified length of time. Within 
two days the z'gent cabled an order of substantial size for prompt 
shipment. By return cable he received a prompt refusal by his 
company to accept the order except at a price advance of 74% per 
cent. The excuse was that raw materials had gone up in the 
meantime, though it is reasonable to suppose that the firm had 
the goods on hand (or, at least, the raw materials to make the 
goods) when the original prices were quoted. 

This illustrates a general weakness on the part of the ex- 
port and sales manager at home. Such action antagonizes poten- 
tial customers and weakens the position of the foreign repre- 
sentative by discrediting him in the eyes of those from whom he 
must secure business. 


(Continued Next Week.) 


We Manufacture for 


Canner: 
VERTICAL PROCESS KETTLES 
HORIZONTAL PROCESS KETTLES. 
AGITATING PROCESS KETTLES 
AUTOMATIC PROCESS KETTLES 
CRATES 
COOLING TANKS 
TROLLEYS 
STEAM HOISTS 
PICKING TABLES 
PEELING TABLES 
PEA WASHERS 
CAN RUNWAYS 
TROLLEY TRACKS 
EXHAUST BOXES 


For Milk Packer: 
SWEETENED MILK FILLERS 
EVAPORATED MILK FILLERS 
STERILIZERS 
AUTOMATIC STERILIZERS 
SHAKERS 
AUTOMATIC SHAKERS 
CONTINUOUS SHAKERS 
TRANSFER TABLES 
TRAYS 
TEST STERILIZERS 

ANY SPECIAL 

CANNING MACHINERY 


Berlin 


Quality 
Pays 


Berlin Continuous Cooker 


A new principle has been brought out in this machine. By obtain- 
ing a heat balance between the heat absorbedby incoming cans and 
heat slipping from compartment to compartment. You may at 
will of operator. 

VARY TIME OF COOK WITH CONSTANT SPEED 

VARY TEMPERATURES OF COOK WITH CONSTANT SPEED. 


Made in four sizes any capacity. 


BERLIN CANNING MACHINERY 


(CORPORATE NAME SCHAEFER MFG. CO.) 


BERLIN, WIS.. U. S. A. 


Continuous Cooker 


WORKS 


‘ 
. 
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PUBLIC SALES 


We have purchased 122,000 pair U. S. 
Army Munson last shoes, sizes 54 to 12 
which was the entire surplus stock of one 
of the largest U. S. Government shoe 
contractors. 


This shoe is guaranteed one hundred 
percent solid leather, color dark tan, bel- 
lows tongue, dirt and waterproof. The 
actual value of this shoe is $6.00. Ow- 
ing to this tremendous buy we can offer 
same to the public at $2.95. 


Send correct size. Pay postman on de- 
livery or send money order. If shoes 
are not as represented we will cheer- 
fully refund your money promptly upon 
request. 


National Bay State Shoe Company 
296 Broadway New York, N. Y. 


THE PERFECT DRY PASTE eT 
JELLITAC 
Made from wheat JELLITAC 


Send for sample 
Arthur S. Hoyt Co., stick? 
90 West Broadway New York City 


H. D. DREYER & CO., Inc. 
MANUFACTURERS 


BOXES and BOX SHOOKS 
FOR THE CANNERS 


ALICEANNA and SPRING STS., BALTIMORE, MD. 


Phone: Plaza 3463-3464 


Howard E. Jones & Co. 


BROKERS -- DISTRIBUTORS 
Canned Foods 


Baltimore, Md. 


PACKERS: What have you to offer from last season’s pack--- 
also quote us your price on New Pack. Write us. Do you 
store Tomatoes, Corn, or other Canned Foods in Baltimore 
Warehouses for mixed cars or awaiting advancing market? 
If you need liberal loans on your warehouse receipts, we can 
arrange this for you. 


REFERENCES:.- Atiantic Trust Co., Baltimore, Md. 
Bradstreet’s and Dun’s. 


203-5 CARROLL BLDG., BALTIMORE & LIGHT STS. 


PRICES—— 


A reference book for every buyer, broker, 
salesman or distributor of Canned Foods 


AVE you acopy? A letter addressed to 
Room 1358, 120 Broadway, New York 
City, will bring one to you promptly. 


American Can Company 


2002 


Continental Can Company, Inc. 


will quote prices on Cans upon 


application. 


Status ofthe, Can 
IN THe 
Canneg Foods 
Industry 


July 2, 1923 


Baltimore (unless otherwise noted) and subject to the customary discount for cash. 


THE CANNING TRADE. 


CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b 


ose *Many canners get 


higher prices for their goods; some few may take less for a personal reason, but these prices represent the 


general market at this date. 


Baltimore figures corrected by these Brokers: 


(*) Iloward E. Jones & Co. 
Canned Vegetables 


ASPARAGUS*— (California) 


White Mammoth, No. 24%......... Out 
White Mammoth, Pecied, No. Gut .... 
White, Large, No. nave Out 
White, Large, Peeled, No. Oust .. 
White, Medium, No. 
Green, Medium, No. 2%..... . Out 3.70 
Green, Small, No 2%............ Out 3.50 
Tips, White, Square, No. 2%...... Out .... 
Tips, White, Round, No. 39 | 
Tipe, Green, Square, Out. 
Tips, Green, Round. No. 2%....... Out ‘ 
BAKED ee 
In Sauce, No. 1.. < 80 
Plain, No. 2 ieee 
In Sauce, No. .95 
Plain, Me, 1.40 
In Sauce, No. 1.45 
BEANSt 
String, Standard Green, No. 2.. é 
String, Standard Green, No 
String, Standard Cut White, No. 2. a 
Stringless, Standard, No. 2....... see 
Stringless, Standard, No. | 
White Wax, Standard, No 
White Wax, Standard, No. 10...... .«. 94.00 
Limas, Extra, No. 2....... 41.00 
Limas, Soaked, No. 2........ 
Red Kidney, Standard, No. 
BEETSt 
Small, Whole, No, 8..... 
Standard. Whole, No, 2........... 1.10 1.15 
CORNt 
Std. Evergreen, No. 2, f.o.b. Balto. Out [.90 
Std. Evergreen, No. 2, f.ab. Co.... Out 4.85 
Std. Shoepeg, No. 2, f.o.b. Co...... Out .00 
Std Shoepeg, No. 2. f.o.b. Balto... Out 41.00 
Ex. Std. Shoepeg, No. 2, f.0.b. Co. Out 41.20 
Fancy Shoepeg, f.o.b, Balto....... 1.50 1.4 
Std. Crushed, No. 2, Baltimore.... .90 4 .85 
Std. Crushed, No, Sam. 9.85 
Ex. Std. Crushed, t Out 


Ou 
Ex. Std. ‘eer Ne 2, fob. Bal. .95 Out 
Extra, No. f.0.b, County. 
Extra Standard Western, me. 
Standard Western, No. 2.......... 95 
Standard, ‘Spite, -85 
Standard, Split, No. 10............ 3.00 3.00 
MIXED VEGETABLES FOR SOUP{ 

12 Binds, 4.00 4.60 
OKRA AND TOMATOES} 

Standard, No. 71.20 

No. 1 Sieve, 2s, f.o.b factory sees . 
No. 2 Sieve, 2s f.o.b. factory. . 
f.o.b. Baltimore. 
No, 3 Sieve, 2s, f.0.b. factory.. . : 
o.b. Baltimore. 1.3 
No 4 Sievu, 2s, factory. . fil. 
No. 5 Sieve, 2s, f. o. . Balto.. 1.05 Out 
E. J. Standards, 1’s, No. 4 Sieve.. 90 Out 
E. J. Sifted, 1’s, No. 3 Sieve........ < Out 
E. J. Ex. Sifted, 1’s, No. 2 Sieve 1.20 Out 
Fancy 500000. 1.30 Out 
PUMPKIN{ 
Standard, No. 1.00 1.10 
Standard, No. 4.50 $4.00 
SAUERKRAUTt 
Standard, No. 9.85 
Standard, No. 2222222222 100 q1.00 
Standard. 
SPINACHtY 
tandard, 
Standard, No. 2%.. 
Standard, No. 1.30 1.45 


(t) Thos. J. Meehan & Co. 


(+) Jos. Zoller & Co., Inc. 


(§) Wm. C. West & Co, 


New: York prices corrected by our special Correspondent. 
CANNED VEGETABLE PRICES—Continued 


Standard, No 4.00 4.25 
California, No. 2%, f.o.b. 
California No. 10......... cece 
F. B. Factory basis. 
SUCCOTASHt 
Balto. N.Y. 
Green Beans, Green Limas...... 1.40 -40 
New York State.. 
SWEET POTATOESt 
F. O. B. County 
Standard, No. ~ f. o. b. county... .82% .85 
Standard, No 8, f.o.b. Baltimore... .95 4.90 
Standard, No. » County..... -85  {.90 
Standard, No. 10, County...) Out 93.25 
TOMATOESt 
Fancy, No. 10, f.0.b. Out Qut 
Jersey, No. 10, f.0.b. Factory...... seve 
Standard, No. 10, f.o.b, Out 5.50 
Standard, No. 10, f.0.b. County... 
Sanitary 8s, 5% in, cans.......... Out .... 
Jersey, No. 3, f. b. t Out 
Ex, Standard 4 f.o.b. Balto... Out .... 
Standard, No. o.b. Baltimore.. 1.80 2.00 
Standard, No. f.o.b. County.... 1.75 nom. 
Seconds, No. "£.0.b, Baltimore... .- 
Standard 2s, f.o.b. Baltimore...... 
Standard. No. 2, f.o.b. County..... 9 7.95 
Seconds, No. 2, f.o.b. Baltimore aéae 
Standard 9s, f.o.b. Baltimore...... Out 87% 
Standard 1s, f.o.b. Baltimore..... Out {.80 
Standard 1s, f.o.b. County......... Out 4.75 
TOMATO PULP{ 
Standard, 
Canned Fruits 
APPLESt 
New York, No. 10.......... 400 4.50 
Maryiand, No. 8, f.o.b. Baltimore... 1.10 Out 
Pennsylvania, No, 10, f.o.b. Balto.. 3.25 Out 
Maryland, No. 10, f.o.b. Balto..... 3.00 .... 
APR.COTS 
California Choice, No. 2%........ 2.75 2.65 
BLACKBERRIES$ 
Standard, No 2....... 
Standard, No. 3....... Out 
Standard, No. 10......... 47.50 
Standard, No. Preserved...... + 1.60 91.50 
Standard, No. 2. in Syrup..... cece 125 $1.50 
Mains. Moi. 
CHERRIES$ 
Seconds, Red, No. 2..... 
Seconds, White, No. 2......... ... Out .... 
Standard, Red, Water, No. 2... ... .... Out 
Standard, White, Syrup, No. 2..... .... 
Sour Pitted Rei 10s, Mes 21:25 
GOOSEBERRIES$ 
PEACHES* 
California Choice, No. 2% Y.C.. 2.40 2.35 
California Stand., No. 2% Y¥. C. 1.90 1.95 
PEACHESt 
Extra Sliced Yellow, No LAO 
Standard White, No. 2............. Out Out 
Standard Yellow, cece Out 
Extra Standard Yellow No. 2..... 91.50 
Seconds, White, No. ut $1.10 
Seconds, Yellow, No. 91.15 
Standards, White, No. 8........... 1.75. 42.00 
Standards, Yellow, No 8.......... 1.75 92.85 
Extra Standard White, No. 8...... 2.00 2.25 
Extra Standard Yellow, No. 8..... 2.00 {2.20 
Selected Yellow, No. 2-25 3.50 
Sevonds, White, No. 8...... 1.60 Out 
Seconds, Yellow, No. 8. 1.70 1.70 
Pies, Unpeeled, No. ee 1.10 1.15 
Pies, Peeled, No. 8.. 
. Unpeeled, No. 10 es 2.75 93.50 
Pies, Peeled, No. 10.. 5.25 47. 


CANNED FR ued 
PEARSt 

Balto. N.Y. 
Seconds, No, 2, in Water.......... seve 
Standards. No 2, in Water........ ..-- 95 
Extra Standards, No, 2, in Syrup.. 1.00 91.15 
Seconds, No. 3, Water...... 
Standards, No. . Water........ 1.00 1.20 
Standards, No. 3, in Syrup........ 1.50 1.40 
Extra Standards, No. 8, in Syrup.. 1.60 91.50 

PINEAPPLE* 

Bahama Sliced, Extra, No. 2... Out Out 
Bahama Grated, Extra, No. 2 a 
Bahama Sliced, Ex. Std., No. Out Out 
Bahama Grated, Ex. Std, No. 2.. 
Hawaii Sliced, Extra, No. 2%...... 4.00 4.15 
Hawaii Sliced. Standard, No. 2%.. 3.50 3.75 
Hawaii Sliced. Extra, No. 2....... 3.25 2.85 
Hawaii Sliced, Standard, No. 2.... 3.00 2.55 
Hawaii Grated, Extra, ESO 
Hawaii Grated Standard, 
Shredded, Syrup, No. 10. 
Crushed Extra, No. 10............. Out 


Eastern Pie, Water, No. 2. 
Eastern Pie, Water, No, 10 
Porto Rico, No 10 


PLUMSt 
Water. No. 2...... ane 
Water, No. 10.. 
Black, Water, No. wade 
Red, Syrup, No. 1..... 


Black, Water, No, 2. 


Red, Water, No. 2 
Black, Syrup, No. 2 
Red, Syrup. No, 2.. 
Water, No 9.00 $9.00 
xtra Stan D, NO. 
Preserved, 2.20 92.40 
Extra, No. 2 2.4 2.5) 


Extra, Preserved, No. 1. 
Preserved, No. 1 
| 2s . 


Canned Fish 
HERRING ROE* 


Standard. NG 2.25 
LOBSTER* 
Flats, 1 Ib., case 4 doz 


Flats, 
Flats, 


case 4 doz 


Standards. 
Standards, 10 oz 
Standards, 
Selects, 6 oz......... 
SALMON? 
Red Alaska, Tall, No 1..... 2.00 2.30 
Red Alaska, Flat, No. %........ 
Cohoe, Flat, No. 1........ wag 
Pink, Tall, No. 1..... 
Columbia, Flat, No. 
Columbia, Flat, No. %4......... 
Chums, Talls ...... Out 
Medium Red, Talls...... 
SHRIMPS 
Wet Nos 3.00 


SARDINES—Domestic, per 
F. O. B. Eastport, Me., 1923 mum, 


‘omato, Key ..... 
Tomato, Carton ......... 
% Mustard, Keyless ..... 3.35 
% Mustard. 3.25 
Per case. Out 
TUNA FISH—White, Case 
California, %s, Blue Fin.. .. Out 
California, 1s, Blue Fin 


California, %s, 
California, 1s. Striped . 


4 
38.00 
| cose 22.00 
OYSTERSS 
‘ 
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and 


SMILE AWHILE 


IF HE HAD WHISTLED? 
Traffic Cop—Say, you! Didn’t you see me wave to you? 
Mirandy—Yes, you fresh thing, and if Henry were here he’! 
paste you one for it.—Sun Dodger. 


PRESSING THOUGHT 
Professor—You should think of the future. 
Youth—I can’t. It’s my girl’s birthday «nd I have to think 
of the _present.—Parrakee. 


TRUTHFUL WILLIE 
Teacher—Why, Willie; such dirty hands! Who brought 
you up? 
Willie—De coal man, in his wagon, m2’em. 


Census Taker—How many childern have you, Madam? 
Madam—Four. 

Census Taker—aAll together? 

Madam—No, one at a time.—Jester. 


UNAVOIDABLE DELAY 
From the Lush Herald—Owing to the lack cf space and the 
rush of the Herald’s prize contest, several births and deaths will 
be postponed until next week.—Medical Quip. 


' WHAT’S IN A NAME? 

“I don’t like your heart action,” said the doctor, applying 
his stethoscope. “You have some trouble with angina pectoris, 
haven’t you?” 

“You’re partly right, doc,” answered the young man, sheep- 
ishly, “only that ain’t her name.” 


ECHO ANSWERS 
She—Fess up, now, that you men like talkative women as 
well as you like others. 
He—What others?” 


MODERN HAIR CUT 


I kissed her on the forehead—zand got a bang in ihe mouth.— 
Georgia Tech. Yellow Jacket. 


FAIR EXCHANGE 
He—Can I call you by your first name? 


- ee if I can call myself by your last name!—London 
ai 


“CHOP” LOGIC 
“Butchers.—Wanted, man . . . must be able to cut up 
and serve a customer.”—Ad. in Daily Chronicle (London). 


HEARD AT THE NAVY CREW RACE 
Biddie—I suppose you have been in the navy so long you 
are accustomed to sea legs? 
Middie—Lady, I wasn’t even looking.—Tiger. 


THE VERY ONE 

A certain automobile manufacturer claimed to have put a 
car together in seven minutes. 

A few weeks after this event was heralded in the newspaper 
a voice on the telephone asked: 

“Is it true that your factory put a car together in seven 
minutes ?” 

“Yes, Why?” 

“Oh, But I believe I have the car.”—Southern 
Telephone News, Atlanta, Ga 


IN KANSAS 


A certain young man in our town who dates with a popular 
flapper took his lady love to the movies recently, says the Buffalo 
(Kas.) Blade. No mention was made of refreshments when the 
show was over. Back at her doorway the girl, feeling his neglect, 
sereastically handed him a quarter. “For the show ticket you 
bought me,” she said, meaningly. “Good gracious, girl,” returned 
the young swain, “there was no hurry. Saturday night would 
have been soon enough. ”—Kansas City Journal. 


Yourlabel 
{| is your salesman 
the dealers shelves does 
sell your goods by using 
Labels should'suggest that 
that do this. Write us for 
{Consult our Trade Mark 
with brands already in use. 
NZ 


THE CANNING TRADE. 


WHERE TO BUY 


————the Machinery and Supplies you need and the Leading Houses that supply them. 


Apple Paring Machines. See Paring Machines. 
Automatic Canmaking Machinery. See Can- 
makers’ Machinery. 


BASKETS (wire), scalding, picking, eto. 
A. K. Robins, & Co., Baltimore. 


BELTS, carrier, rubber, wire, etc. 
La Porte Mat & Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Cleaning & tang Mchy. 
Beans, Dried. See Pea and Bean S 
See Power Plant Equi —. 


Beltin 
5 See Baskets, woo 


Berry Boxes. 


BLANCHERS, vegetable and pea 


Ayars Machine Co., Salem, N 

Huntley Manfg. Co., Silver 
A. K. Robins & Co. Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 


Blowers, pressure. See Pumps. 


BOILERS AND ENGINES, steam. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Louis A. Tarr, Inc.,. Baltimore, Md. 
Bottle Capping Machines. See Bottlers’ Mchy. 
Bottle Caps. See Caps. 
Bottle Cases, wood. See Boxes, Crates, Shooks. 
Bottle Corking Machines. See Bottlers‘ Mchy. 
Bottle Fillers. See Bottlers’ Mchy. 


BOTTLERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Karl nie Machine Co., Cincinnati, Ohio. 
Edw. Ermold Co., New York City. 


Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and Shooks, wood. 


H. D. Dreyer & Co., Baltimore. 
Boxes, corrugated paper. See Corrugated 
Paper Products. 
Boxing Machines, can. 
ean. 
BOX STRAPPING MACHINES 
Cary Mfg. Co., Brooklyn, N. Y. 
BROKERS. 
Thos. J. Meehan & Co., Baltimore. 
H. KE. Jones & Co., Baltimore. 
J. M. Zoller Co., Baltimore, Md. 
Buckets and Pails, fiber. See Fiber Containers. 
Buckets and Pails, metal. See Enameled 


Buckets. 
Buckets, wood. See Cannery Supplies. 


See Labeling Machines, 


BURNERS, oil gas, gasoline, etc. 
A. K. Robins & Co., Baltimore. 


BY-PRODUCTS, machinery. 


Edw. Renneburg & Sons Co., Baltimore. 
Burning Brands. See Stencils. 

Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 


Ams Machine Co., Max, New York City. 
Ayars Machine Co., Salem, N. J. 


Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 


ims Machine Co., Max, ag York City. 
W. Bliss Co., Brookiyn, N 

Can Mehy. Co., Chicago. 

John R. Mitchell Co., Baltimore. 

McDonald Machine Co., Chicago. 

Slaysman & Co., Baltimore. 

Stevenson & & Co., Baltimore. 


Can Markers. See Stampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


CANNERY SUPPLIES. 


Ayars Machine Co., Salem, N. J. 

Berlin Cang. Machy. Wks., Berlin, Wis. 

A. K. Robins & Co., Baltimore. 

Sinclair- Scott Co., Baltimore. 

Sprague Cang. Mehy. Co., Chicago. 

Zastrow Machine Co., Baltimore. 

Canning Experts. See Consulting Experts. 
Can Stampers. See Stampers and Markers. 
Can ‘Testers. See Canmakers’ Machinery. 
Filling Machines, bottle. See Bottlers’ Mehy. 


Consult the advertisements for details. 


CANS, tin, all kinds. 


American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can’ Co., Syracuse, N. Y. 
Heekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

Virginia Can Co., Roanoke, Va. 

Wheeling Corrugating Co., Wheeling, W. Va. 


Cans, fiber. See Fiber Containers. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
solderless. See Closing 
ac 
Capping Steels, soldering. See Cannery Supls. 
CARRIERS and Conveyors, gravity. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory work. 
See Pulp Mchy.; for bottling, see Bottlers’ 
Mehy. 
Chain Belt Conveyors. See Conveyors. 
Chain for elevating, conveying. See Convey- 


ors. 

Checks, employees’ time. See Stencils. 

Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANER AND CLEANSER (Wyandotte). 

J. B. Ford Co., Wyandotte, Mich. 


CLEANING AND GRADING MACHINERY, 


fruit. 
Huntley Mfg. Co., Silver Creek, N. Y. 
CLEANING & — MACHINERY, 
peas, bean, seed, 
Huntley Mfg. Co., Siver Creek, 
Grain Cleaner Co., Creek, 


A. K. Robins & Co., Baltimore. 

Sinclair-Scott Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Cleaning and Washing Machines, bottle. See 
Bottlers’ Machinery. 

Cleaning Machines, can. See Washers. 

Clocks, process time. See Controllers. 

CLOSING MACHINES, open top cans. 

Ams Machine Co., Max, New York City. 
E. W. Bliss Co., Brooklyn, 
Cameron Can Machy. Co., Chicago, Ill. 
Seattle-Astoria Iron Works, Seattle, Wash. 
Wheeling Corrugating Co., Wheeling, W. Va. 

COAL, from the Mine. 
Md. Coal Mining Co., Baltimore. 
Coated Nails. See Nails. 
Coils, copper. See Copper Coils. 
Condensed Milk Canning Machinery. See Milk 
Condensing Mchy. 
Colors, Certified a" foods. 

CONVEYORS & CARRIERS, canners. 
Matthew Gravity Carrier Co., Elwood City, Pa. 
La Porte Mat & Mfg. Co., La Porte, Ind. 

A. K. Robins & Co., Baltimore. 

COOKERS, continuous, agitating. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 
Berlin Cang. Machy. Wks., Berlin, Wis. 
Souder Mfg. Co., Bridgeton, N. J. 

Cookers’ retors. See Kettles, process. 
Cookers and Fillers, corn. See Corn Cooker- 
Fillers. 

COOLERS, continuous. 
Anderson-Barngrover Mfg. Co., San Jose, Cal. 

COPPER COILS for tanks. 

F. H. Langsenkamp, Indianapolis. 
Copper Jacketed Kettles. See Kettles, copper. 

CORKING MACHINES 
Edw. Ermold Co., New York City. 

CORN COB CRUSHER. 

Burgess & Norton Mfg. Co., Geneva, III. 

CORN COOKER-FILLERS. 

Ayars Machine Co., Salem; N. J. 
A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, Ohio. 
Sprague Cang. Mchy. Co., Chicago. 

CORN CUTTERS. 

A. K. Robins & Co., Baltimore. 
Morral Bros., Morral, O. 
Sprague Cang. Mchy. Co., Chicago. 

CORN SHAKERS (in the can). 
Ayars Machine Co., Salem, N. J. 


CORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver 
Morral Morral, 
Peerless Husker Co., Buffalo, N.. ¥. 


Corn Mixers and A it 
me gitators. See Corn Cooker 


CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, etc.) 
Hinde & Dauch Paper Co., Sandusky, Ohie. 
tho. Co., Cincinnati, 
Counters. See Can Counters. oie 
Countershafts. See Speed Regulating Devices. 
CRANES and carrying machines. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Zastrow Machine Baltimore. 


CRATES, Iron Process. 
Edw. Renneburg & Sons Baltimo: 
A. K. Robins Co., Balti timore. ” 
Sprague Cang. Mehy. Co., Chicago. 
Zastrow Machine Co Baltimore. 
Cutters, corn. See Corn Cutters. 
Cutters, kraut. See Kraut Machinery. 
Cutters, string bean. See String Bean Mehy. 
Dating Machines. See Stampers and Markers. 
DECORATED TIN (for Cans, Caps, ete.). 
ontinen an Co., Syrac Nw ¥. 
Southern Can Co., 
Wheeling Corrugating Co., Wheeling, W. Va. 
Dies, can. See Canmakers’ Mchy. 
Double-Seaming Machines. See Closing Mchs. 
DRYERS, drying machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Elevators, Warehouse. 
Employees’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, ete. 
A. K. Robins & Co., Baltimore. 
Engines, Steam. See Boilers and Bngines. 
Enameled-lined kettles. See Tanks, glass 
lined. 
EVAPORATING MACHINERY. 
Edw. Renneburg & Sons Co., Baltimore. 
EXHAUST BOXES. 
Ayars Machine Co., Salem, N. J. 
Peerless Husker Co., Buffalo, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Factory Stools. See Stools. 
Factory Supplies. See Cannery Supplies. 
FACTORY TRUCKS. 
A. K. Robins & Co., Baltimore, Md. 


Fertilizers. 
FIBRE CONTAINERS for food (not her- 
metically sealed). 
American Can Co., New York. 
Continental Can Co., Inc., Syracuse, Chieago. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
FIBRE PRODUCTS, boxes, boxboard 
Hinde & Dauch Paper Co., Sandusky, Ohio. 
Fillers and Cookers. See Corn Cooker- 


Fillers. 
Filling Machines, bottles. See Bottlers’ Mchy. 


FILLING MACHINES, can. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Peerless Co., Buffalo. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Filling Machine, syrup. See Syruping Ma- 

chines. 


FINISHING MACHINES, catsup, ete. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Food Choppers. See 
Friction Top Cans. See Cans 
Fruit Graders. See Cleaning “Se Grading 
Mehy., fruit. 
Fruit Parers. See Paring Machines. 


FRUIT PITTERS and seeders. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Supplies. 
Gauges, pressure, time, ete. See Power Plant 
Equipment. 
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GENERAL AGENTS for Machinery Mfrs. 
A. K. Robins & Co., Baltimore. 
Sprague Canning Mchy. Co., 
Generators, electric. See motors. 
Glass-lined oy Tanks, glass-lined. 
Glue, for sealin re boxes. 
Governors, See Power Plant Equip. 
Grading Mches. See Cleaning and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Conveyors. 
Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 

ing Mchy. 

Hoisting and Carrying Mches. See Cranes. 
Hominy Making Machinery. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Ink, can stamping. See Stencils. 


INSURANCE, canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 
cago. 
Jacketed Kettles. See Kettles, copper. 


JACKETED PANS, steam. 
F. H. Langsenkamp, Indianapolis, Ind. 
Jars, fruit. See Glass Bottles, ete. 
Juice Pumps. See Pumps. 
Kerosene Oil Burners. See Burners. 
Ketchup Fillers. See Bottlers’ Mchy. 


KETTLES, copper, plain or jacketed. 
F. H. Langsenkamp, Indianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, process. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Zastrow Mchy. Co., Baltimore. 


KNIVES, miscellaneous. 
A. K. Robins & Co., Baltimore. 
Kraut Cutters. 


LABELING MACHINES 


Edw. Ermold Co., New York City. 
FE. H. Knapp Co., Yonkers, N. Y. 


LABEL Manufacturers. 
H. Gamse & Co., Baltimore. 
R. J. Kittredge & Co., Chicago. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. S. Printing & Litho. Co., Norwood, Ohio. 


LABORATORIES for analysis of goods, etc. 
National Canners Asso., Washington, D. C. 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery. 

Meat Choppers. See Choppers. 

MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 

Berlin Cang. Mchy. Works, Berlin, Wis. 
Zastrow Mchy. Co., Baltimore. 
Molasses Filling Machines. See Filling Ma- 


chines. 
Nailing Machines. See Box Nailing Machines. 


OYSTER CANNERS’ MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 

Packers’ Cans. See Cans. 

Pails, tubs, ete., fibre. See Fibre Containers. 
Paper Boxes. See Corrugated Paper Products. 
Paper Cans and Containers. See Fibre Con- 


tainers. 
Paring Knives. See Knives. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 
PASTE, canners’. 
Arabol Mfg. Co., New York City. 
Edw. Ermold Co., New York City. 
A. S. Hoyt Co., New York. 


PEA and BEAN SEED. 
D. Landreth Seed Co., Bristol, Pa. 
Livingston Seed Co., Columbus, O. 
Rogers Bros. Co., Chicago. 

PEA CANNERS’ MACHINERY. 
Ayars Machine Co., Salem, N. J. 

Lerlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mfg. Co., Silver Creek, N. Y 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chieago. 
Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis. 


Pea Vine Feeders. 


Chisholm Scott Co., Columbus, O. 
Frank Hamachek, Kewaunee, Wis 


PEELING KNIVES. 
A. K. Robins & Co., Baltimore. 
Peach and Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, continuous. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, etc. See Baskets. 
—- Belts and Tables. See Pea Canners’ 
Mchy. 
PINEAPPLE MACHINERY. 
E. J. Lewis, Middleport, N. Y. 
John R. Mitchell Co., Baltimore. 
Zastrow Mchy. Co., Baltimore. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Canners’. 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
Equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cincinnati, Ohio. 


PULP MACHINERY. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
F. H. Langsenkamp, Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


PUMPS, air, water, brine, syrup. 
F. H. Langsenkamp, Indianapolis. 
Ams Machine Co., Max, New York City. 
A. K. Robins & Co., Baltimore. 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Saccharometers (syrup testers). See Cannery 
Supplies. 


SALT, canners. 
Colonial Salt Co., Akron, O. 
Sanitary Cleaner and Cleaner. See Cleaning 
Compounds. 
Sanitary (open top) cans. See Cans. 
Sardine Knives and Scissors. See Knives. 


SCALDERS, tomato, etc. 


Ayars Machine Co., Salem, N. J. 
. H. Langsenkamp, In polis. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 
Sealding and Picking Baskets. See Baskets. 
Serap Bailing Press. 
Screw Caps, bottle. See Caps. 
Sealing Machines, bottle. See Bottlers’ Mchy. 
Sealing Machines, sanitary cans. See Closing 
Machines. 


SEEDS, canners’, all varieties. 
D. Landreth Seed Co., Bristol, Co. 
Rogers Bros. Co., Chicago. 
Separators. See Pea Canning Mchy. 


SHEET METAL WORKING MACHINERY. 


E. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, III. 
McDonald Machine Co., Chicago, Il. 


Shooks. See Boxes, Crates, etc. 


SIEVES AND SCREENS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, corn. 


Huntley Mfg. Co., Silver Creek, N. Y. 


Slicers, fruit and vegetable. See Corers and 
Slicers. 


Sorters, pea. See Cleaning & Grading Mchy. 


SPEED REGULATING DEVICES (for Ma- 


chines, belt drives, etc.). 
Sinclair-Scott & Co., Baltimore. 
Huntley Mfg. Co., Silver Creek, N. Y. 


STAMPERS AND MARKERS. 
Ams Machine Co., Max, New York City. 
A. C. Gibson Co., Buffalo. 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 


— Pipe Covering. See Boiler and Pipe 
‘Ov! 


ering. 
Steam Retorts. See Kettles, process. 


STENCILS, marking pots and brushes, 
brass checks, rubber and steel type, burn- 
ing brands, etc. 

A. C. Gibson Co., Buffalo. 
A. K. Robins & Co., Baltimore. 

STIRRERS FOR KETTLES. 

F. H. Langsenkamp, Indianapolis. 

STRING BEAN MACHINERY. 

Berlin Cang. Mchy. Works, Berlin, Wis. 

Chisholm-Scott Co., Columbus, Ohio. 

Huntley Mfg. Co., Silver Creek, N. Y. 

E. J. Lewis, Middleport, N. Y. 

A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Supplies, engine room, line shaft, etc. See 
Power Plant Equipment. 

Supply House and General Agents. See Gen- 
eral Ageuts. 

Switchbourds. See Electrical Appliances. 

SUGAR—Canners’ 

Franklin Sugar Refining Co., Philadelphia. 

SYRUPING MACHINE. 

Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, Ohio. 
A. K. Robins & Co., Baltimore. 

Sprague Cang. Mchy. Co., Chicago. 

Tables, picking. See Pea Canners’ Mchy. 


TANKS, METAL, 
Berlin Cang. Mchy. Works, Berlin, Wis. 
H. Langsenkamp, Indianapolis. 
Slaysman & Co., Baltimore, Md. 


TANKS, glass-lined steel. 
F. H. Langsenkamp, Indianapolis, Ind. 
TANKS, WOODEN. 
W. E. Caldwell Co., Louisville, Ky. 
Testers, can. See Canmakers’ Mchy. 
Ticket Punches. See Stencils. 
Time Controllers, process. See Controllers. 
Tin Lithographing. See Decorated Tin. 


Tipping Machines, See Capping Machines. 


TOMATO CANNING MACHINERY. 
Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
Huntley Mtg. Co., Silver Creek, N. Y. 
A. K. Robins & Co., Baltimore. 
Sprague Cang. Mchy. Co., Chicago. 


TOMATO PEELING MACHINE. 
A. K. Robins & Co., Baltimore. 
Tomato Seed. See Seeds. 

TOMATO WASHERS.’ 


Ayars Machine Co., Salem, N. J. 

F. H. Langsenkamp, Indianapolis. 

A. K. Robins & Co., Baltimore. 

Peerless Husker Co., Buffalo, 

Sprague Cang. Mchy. Co., Chicago. 

Transmission Machinery. See Power Plant 
Equipment. 

Trucks, Platform, ete. See Factory Trucks. 

Tumblers, glass. See Glass Bottles, etc. 

Turbines. See Electrical Machinery. 

Variable Speed Countershafts. See Speed 
, Regulators. 

Vegetable Corers, etc. See Corers and Slicers. 


Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS. 


Chisholm-Scott Co., Columbus, O. 

Frank Hamachek, Kewaunee, Wis. 

Washers, bottle. See Bottlers’ Machinery. 

Washers and scalders, fruit, etc. See Scalders. 
WASHERS, can and jar. 


Ayars Machine Co., Salem, N. J. 
Berlin Cang. Mchy. Works, Berlin, Wis. 
A. K. Robins & Co., Baltimore. 
Washing and Scalding Baskets. See Baskets. 
Windmills and Water Supply Systemg, See 
Tanks, wood. 
Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 
Wire Scalding Baskets. See Baskets. 
WIRE, for strapping boxes 
Cary Mchy. Co., Brooklyn, N. Y. 
Wrappers, paper See Corrugated Paper 
Products. 
Wrapping Machines, can. See Labelling Mchy. 
WYANDOTTE—Sanitary Cleaner. 


J. B. Ford Co., Wyandotte, Mich. 
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RENNEBURG’S 


Equipped with all the latest im- = 
provements. Strongly and ac- 


curately made. Has been used for A Good PRODUCT P lus an 
years with perfect satisfaction. attractive “GAMSE LABEL” 
en your Can 
PROCESS properly displayed 
KETTLE spells “SUCCESS 
We operate MORE LITHOGRAPHIC 
High Speed Offset Presses—than any 
MADE BY house in Baltimore and can save you 
Edw. Renneburg ‘MONEY on your Labels. Write Us 


LITHOGRAPHERS 
Gamsé Building, BALTIMORE, MD. 


Atlantic Wharf, Besten Street and 
Lakewoed Avenue 


BALTIMORE 


& Sons Company : H. GAMSE & BRO. 


MANUFACTURERS OF 
\ TIN CANS | 
(CAPACITY 600 MILLION CANS PER YEAR 
‘\ MAIN OFFICE 
BALTIMORE, MD. 
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